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ABSTRACT

The FMCG industry has been facing challenges such as increasing consumer demand, low consumer spending power, a rise in the
health concerns, government regulations and a highly competitive market environment. However, with the increasing population of
India with an average age of 28.2 years and an increase in the working population and awareness for healthy and ready to eat foods,
a raise in nano-marketing makes the FMCG companies to seize a huge scope in both the rural and urban India. P & G Hygiene and
Health Care Limited is in the first position concerning the overall performance score of 62 followed by Nestle India Limited with 57
and Colgate-Palmolive India Limited with a performance score of 55. It is of interest to observe that P & G Hygiene and Health Care
Limited obtained one first rank and three second rank out of five indicators viz., Profitability concerning investment, Profitability
with regard to sales, Operating efficiency and liquidity. Similarly, Nestle India Limited got one first rank (Solvency) and two-second
ranks (Liquidity, Profitability with regard to investment). Good performance in all the categories would contribute to overall
performance. P & G Hygiene and Health Care Limited has maintained its position in long-term performance ranking (2010-11 to
2021-22) also with an overall score of 60 points. Colgate-Palmolive India Limited is in the 2nd position. While, Nestle India Limited
was pulled down to 3rd position. It can be observed that there is an improvement in the performance of some companies like United
Spirits Limited in the recent past as compared to long-term performance. United Breweries Limited, and Tata Consumer Products
Limited have maintained their positions in both periods.

Keywords: P and G Hygiene and Health Care Limited, Nestle India Limited, United Spirits Limited, United Breweries Limited, Tata
Consumer Products Limited, Fast Moving Consumer Goods (FMCG) Companies, Liquidity ratios, Solvency ratios, Operational
efficiency ratios, Profitability ratios sales, Profitability ratios with regard to investment and Overall performance score.
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INTRODUCTION

FastMoving Consumer Goods (FMCG) which are also known as
Consumer Packaged Goods (CPG) are non-durable products that
are consumed frequently and are less expensive. Although the
profitmargin on FMCG products is relatively small, on account of
the large volume of goods sold to consumers contributes to the
difference in the turnover and total profit. Thus, the financial
performance of FMCG companies is influenced by product range
and number of goods sold. FMCGindustry produces highly
innovative and diversified products which the need of different
segments of the market worldwide. The growth of FMCG sector
in India is at an average of about 11 per cent during 2010-2020
period[7].

In general, FMCG requires less shopping and decision-making
efforts and used directly by end consumers. It comprises of

*Corresponding Author: Shaik Mohammad Irfan
Email Address: irfan48.ag@gmail.com

DOI: https://doi.org/10.58321/AATCCReview.2023.11.03.45

© 2023 by the authors. The license of AATCC Review. This article is
an open access article distributed under the terms and conditions
of the Creative Commons Attribution (CC BY) license
(http://creativecommons org/licenses/by/4.0/).

different segments of products, the important ones being
household care, personal care, branded and packaged food and
beverages, spirits and tobacco. PersonalCare accounts for about
one fifth (20%) of the market share comprising of oral care,
cosmetics and toiletries, personal wash (soaps), deodorants,
perfumes, hair care, skin care, paper products
(tissues,diapers,sanitary), accessories care etc. Products in the
category of household care account for about 10 per centof the
market share comprising household cleaners (toilet cleaners,
dish/utensil cleaners,floor cleaners, mosquito repellents and
insecticides, air fresheners, metal and furniture polish), fabric
wash (laundry soaps and detergents). Branded and packaged
food and beverages segment has the largest share (53%)
consisting of staples/cereals, branded flour, branded rice,
branded sugar, health beverages, soft drinks, bakery products
(snackfood, bread, biscuits,cakes), chocolates, ice cream, coffee,
tea, processed vegetable sandfruits, meat, dairy products,
bottled water, juices etc. Spirits and tobacco category accounts
for about 15 per cent of the market share. Electrical appliances
hasthelowestshare ofabout 2 per cent[21].

The total revenue of FMCG market is expected to increase at a
CAGR of 27.9 per centthrough2021to2027,reachingnearly
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US$ 615.87 billion.In 2022, urban segment contributed 65 per
cent whereas rural India contributed more than 35 per cent to
the overall annual FMCG sales. In second quarter (Q2) of the
calendar year (CY) 2022, the FMCG sector clocked a value
growth of 10.9 per cent year-on-year (YOY), higher than the 6
per cent YOY value growth seen in first quarter (Q1).In
September 2021, rural consumption of FMCG increased 58.2 per
cent Year-On-Year (YoY) which is two times more than urban
consumption, 27.7 per cent. Rise in rural consumption is
driving the FMCG market.The Indian FMCG business rose by 16
per cent in the year 2021, a nine year high [7].As per reports by
Credit Rating Information Services of India Limited (CRISIL),
the FMCG sector is set for double-digit growth in 2022 at 10-12
per cent. The FMCG market in India is expected to increase ata
Compound Annual Growth Rate (CAGR) of 14.9 per cent to
reach US$ 220 billion by 2025, from US$ 110 billion in 2020.The
major driver being household and personal careproducts
segment with more than 50 per cent share, healthcare in second
position with 31-32 per cent and food and beverage for the
remaining 18-19 per cent. The FMCG sector in India witnessed
US$20.84 billion foreign direct Investment (FDI) inflow
between April 2000-June 2022 [8-9].

OBJECTIVES OF THE STUDY
1. To analyse the liquidity position of the FMCG companies.

2. To analyse the leverage or solvency position of the FMCG
companies.

3. To analyse the operational efficiency or turnover or activity
position of the FMCG companies.

4. To analyse the profitability with regard to sales position of
the FMCG companies.

5. To analyse the profitability with regard to investment
position of the FMCG companies.

6. To categorise FMCG companies based on financial
performance scores.

RESEARCH HYPOTHESIS
Overall financial performance score ofallthe nifty FMCG
companies are the same.

METHODOLOGY

SAMPLEAND DATA COLLECTION

All the individual FMCG companies which constitute the Nifty
FMCG index were purposively selected. The financial
statements of last twelve financial years i.e., FY 2010-11 to FY
2021-22 from the audited financial statements of published
annual reports of the companies was considered for the
analysis.

ANALYTICAL TOOLS AND TECHNIQUES EMPLOYED

To evaluate the financial condition and performance of the firm,
the financial analysis needs certain yardsticks. The yard stick
frequently used was a ratio (or) index. Analysis and
interpretation of various ratios provide better insight into the
relative financial condition and performance of the selected
FMCG companies over time. This helps to study the composition

of change and determine whether there has been improvement
or deterioration in the financial condition and performance of
the selected FMCG companies over time.The studies [19 and 28]
has analyzed the evolution of accounting ratios [1-6], while, [10-
13], [15-20], [23-25], [27-28] has analyzed the financial
performance ofthe companies.

The financial ratios employed in the classification were
classified according to their primary function. The ratios used
were liquidity, leverage or solvency, activity or efficiency or
operational, profitability ratios. The secondary data obtained
from the balance sheet and profit and loss accounts of the
respective companies for twelve years were subjected to
financial analysis. The different financial ratios used for the
analysis are discussed below.

1.1. Liquidity ratios

Liquidity ratio measures the ability of the firm to meet its short-
term obligations that is the capacity of the firm to pay its current
liabilities as and when they fall due. A firm should ensure that it
does not suffer from lack of liquidity. Liquidity ratios indicate
the liquid position of the business. They are used to ascertain
whether the business is able to pay its short-term liabilities from
its short-term resources or not. Thus, these ratios reflect the
short-term financial solvency of a firm. The failure to meet
obligations on due time may result in a bad credit image, loss of
creditors' confidence, and even in legal proceedings against the
firm. On the other hand, a very high degree ofliquidity is also not
desirable since it would imply that funds are idle and earn
nothing. Therefore, it is necessary to strike a proper balance
between liquidity and lack of liquidity.

i) Currentratio

The current ratio measures the short-term solvency of the firm.
It establishes the relationship between current assets and
current liabilities. It is calculated by dividing current assets by
currentliabilities.

Current ratio = —Cu"em_ assets
Current Liabilities

Current assets include cash and bank balances, marketable
securities, inventory, and debtors, excluding provisions for bad
debts and doubtful debtors, bills receivables and prepaid
expenses. Current liabilities include sundry creditors, bills
payable, short-term loans, income-tax liability, accrued
expenses and dividends payable.

ii) Quickratio /acidtestratio

Itis an important indicator of the firm's liquidity position and is
used as a complementary ratio to the currentratio. It establishes
the relationship between quick assets and current liabilities. It
is calculated by dividing quick assets by the currentliabilities.

. . Quick assets
Quick ratio = ———
Current Liabilities

Where, Quick Assets = Current Assets - (Inventories + Current
Investments + Advances Paid) or = Trade Receivables + Cash and
Cash equivalents + Bank Balance other than cash and cash
equivalents + Loans receivables + Other liquid financial assets.

iii) Cashratio
Cash ratio shows the relationship between absolute liquid or
super quick currentassets and liabilities. Absolute liquid assets
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include cash, bank balances, and marketable securities.

Cash and Cash equivalents
Current Liabilities

Absolute liquid ratio =
1.2. Solvency or leverage ratios

The company’s current debt-paying ability and company’s long-
term financial strengths are judged through financial leverage,
or capital provided by owners and lenders. As a general rule,
there has to be a proper blend of debts and owners' equity.
Leverage ratio are calculated by profit and loss items by
determining the extent to which operating profits are sufficient
to cover the fixed charges. Solvency or leverage ratios study the
composition of capital of the business i.e., the proposition of
owners’ funds and funds provided by outsiders are reflected by
leverage or solvency ratios. For example, the Debt-Equity ratio
shows the proportion of long-term liabilities with owners’
funds.

i) Debtratio

This is employed to measure the long-term solvency of the firm.
Debt ratio is defined as the ratio of total debt to total assets,
expressed in percentage, and can be interpreted as the
proportion of acompany’s assets thatare financed by debt.

Total debt
Capital employed

Debt ratio = x 100

The higher the ratio, the more leveraged the company and the
greater its financial risk. Debt ratios vary widely across
industries, with capital-intensive businesses such as utilities
and pipelines having much higher debt ratios than other
industries like technology.

ii) Debt-equity ratio

Debt equity ratio shows the relative claims of creditors
(outsiders) and owners against the assets of the firm. Thus, this
ratio indicates the relative proportions of debt and equity in
financing the firm's assets. It can be calculated by dividing
outsiders' funds (debt) by shareholders' funds (equity).

. . Total debt (Outsiders Funds

Debt-eql’"ty ratio = Equity (ShtETehﬂ[dE’TS funcls)) x 100

The outsider's fund includes long-term debts as well as current
liabilities. The shareholder funds include equity share capital,
preference share capital, reserves and surplus including
accumulated profits. However, fictitious assets like accumulated
deferred expenses etc. should be deducted from the total of
these items to shareholder funds. The shareholder fund so
calculated are known as net worth of the business.

iii) Proprietary ratio

The proprietary ratio indicates the proportion of total assets
financed by owners. It is calculated by dividing proprietor
(Shareholder) funds by total assets.

Shareholders fund
Total Assets

x 100

Proprietary (equity) ratio =

1.3. Operational efficiency or activity or turnover ratios

The turnover ratio measures the number of times a company's
inventory is replaced during a given time period. A high
turnover ratio is a sign that the company is producing and

selling its goods or services very quickly. Turnover ratios are
also known as activity ratios or efficiency ratios with which a
firm manages its current assets. The following turnover ratios
can be calculated to judge the effectiveness of asset use. Activity
or Turnover or Efficiency ratio indicates the efficiency of the
resources of the business. They also indicate the efficiency of
management. For example, the Stock Turnover ratio shows the
number of times the stock is turned over the year. Therefore,
activity ratios are employed to evaluate the efficiency with
which the firm manages and utilizes its assets. These ratios are
also called turnover ratios because they are turned over into
sales. Activity ratios are thus involved in the relationship
between sales and assets. A proper balance between sales and
assets generally reflects that assets are managed well.

i) Inventory or stock turnover ratio

This ratio indicates the number of times the inventory has been
converted into sales during the period. Thus, it evaluates the
efficiency of the firm in managing its inventory. Itis calculated by
dividing the cost of goods sold by the average inventory.

Cost of goods sold

Inventory turnover ratio = -
AVEY{IgE mventory

The average inventory is a simple average of the opening and
closing balances of inventory (Opening + Closing balances/2).

ii) Capital employed/ total assets turnover ratio

Capital employed or Assets are used to generate sales. The
relationship between assets and sales is known as assets
turnover.

Total sales revenue
Total assets/Capital employed

Total asset turnover ratio =

Total assets turnover ratio shows the firm'’s ability to generate
sales from all financial resources committed to total assets. It is
calculated by dividing sales by total assets.

iii) Fixed assets turnover ratio
The fixed assets turnover ratio indicates the efficiency in using
fixed assets to generate sales.

Total sales revenue
Fixed assets

Fixed asset turnover ratio =

1.4. Profitability ratios

The profitability ratio measures a company’s ability to generate
earnings relative to sales, assets, and equity. These ratios assess
the ability of a company to generate earnings, profits, and cash
flows relative to some metric, often the amount of money
invested. They highlight how effectively the profitability of a
company is being managed.

Profitability ratios include return on sales, return on
investment, return on equity, return on capital employed
(ROCE), cash return on capital invested (CROCI), gross profit
margin, and net profit margin. All of these ratios indicate how
well a company is performing at generating profits or revenues
relative to a certain metric.

Different profitability ratios provide different useful insights
into the financial health and performance of a company. For
example, Return on capital employed (ROCE) tells how well the
company is using capital employed to generate returns.

The profitability ratio of the firm can be measured by calculating
various profitability ratios. General two groups of profitability
ratios are calculated.
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include cash, bank balances, and marketable securities.

1.4.1) Profitability concerning sales
1.4.2) Profitability concerning investment.

1.4.1) Profitability concerning sales ratios

i) Gross profitmargin or ratio
It measures the relationship between gross profit and sales. Itis
calculated by dividing gross profit by sales.

Gross profit
Operating Sales revenue

Gross profit margin or ratio = ( ) x 100

Gross profit is the difference between sales and cost of goods
sold. Gross profit margin reflects the efficiency with which
management produces each unit of product. The high gross
profitmargin ratio is a sign of good management.

ii) Net profit margin or ratio
It measures the relationship between net profit and sales of a
firm.Itis calculated by dividing profit after tax by sales.

profit after tax
Operating Sales revenue

Net profit margin or ratio = ( ) x 100

Net profit margin ratio indicates management’s efficiency in
manufacturing, administrating, and selling its products. It also
indicates the firm’'s capacity to withstand adverse economic
conditions.

iii) Operating profit ratio

Itis used to measure the overall and managerial efficiency of the
firm.

Operating profit (EBIT)
Operating Sales revenue

x 100

Operating Profit Ratio =

iv) Operating costratio

This ratio is also known as the Operating expenses ratio. It is
used to measure the overall profitability and managerial
efficiency ofthe firm.

Operating cost
ey x 100
Operating Sales revenue

Operating Cost Ratio =

1.4.2) Profitability concerning investment

i) Return on capital employed or investmentratio
It measures the relationship between earnings before interest
and taxand total assets.

Return on capital employed or investment =

Earnings before interest and tax
gsber x 100
Total assets

ii) Return on equity ratio
It measures the relationship between profit after tax by
shareholder's equity which is given by net worth or equity.

Profit after tax 100

ROE = Net worth (Equity)

Return on equity indicates how well firm has used the resources
of owners.

iii) Earnings per share (EPS)

Earnings per share measure the profit available to the equity
shareholders on a per-share basis. It is computed by dividing
profitafter tax by the total number of equity shares outstanding.

Profit after tax
Number of shares outstanding

Earnings per share =

[14 and 22] helps in studying and understanding financial ratio
analysis of any company given its financial statements.

2. Coefficient of Variation (CV)
Coefficient of variation (CV) is the percentage ratio of standard

deviation @) and the arithmetic mean (x). Itis usually expressed
in percentage. The formula for CV is,

CV = Standard deviiltion (o) < 100

mean (x)

3.Compound annual growth rate (CAGR)
For evaluating the compound annual growth of financial ratios

of selected Fast Moving Consumer Goods (FMCG) companies an
exponential form of the growth function was used as shown
below,

Y. =AB V¢

Where,

Y= Growthintheyear‘t
A=InterceptindicatingY,in the base period (t=0)
B=growthinY,(b+1)

t=timeperiod (i=1tot)

3. Categorisation of companies based on financial

performancescores
Inspired from the study of [26], a performance scorecard was

prepared to evaluate companies on the basis of their financial
performance scores. A five-point Likert scale with performance
categories of very good, good, average, poor and very poor was
developed to group the sample companies based on the
performance scores. Measurements were identified to each
financial ratio against the respective performance category
taking into consideration the arbitrary standards of financial
ratios and earlier studies on the financial performance of
companies. A corresponding score of 5, 4, 3, 2, 1 were given
against the performance categories of very good, good, average,
poor, and very poor performance respectively. The scale
depicting the performance categories against financial ratios is
presentedin Table 1.

Table 1: Criteria for measurement of financial ratios against
performance categories
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Very
good Goed Average Poor Very Poor
Performance scores
Financial ratios 5 4 3 2 1
Current ratio Above 2.5t0 3 Above 3 to 3.5 Above 3.5 to 4.5 Above 4.5 and
(in proportion) 21025 or and and below 0.5
above 1.5to 2 above 1to 1.5 above 0.5to 1 ’
. . Above 1.5 to 2 Above Z2to 2.5 Above 2.5 to 3.5
Quick ratio 1to 15 and and and Above 3.5 and
(in proportion) ' Above 0.5 to Above 0.25 to below 0.25
above 0.75to 1
) 0.75 0.50
Above 0.60 to Above 0.80 to Above 1.00 to
Cash ratio 0.60 to 0.80 or 1.00 or 2.00 or Above 2.00
(in proportion) 0.50 Above 0.40 to Above 0.30 to Above 0.20 to and below 0.20
0.50 0.40 0.30
1[3,2')“ toassetratlo | 344,40 | 40to 50 50 to 60 60 to 70 70 to 80
Debt to equity ratio 120 to 100:100 | 140 to 120:100 160 to 140:100 | 180 to 160:100
(%) quity 100:100 | or or or or 20 to
: 80 to 100:100 60 to 80:100 40 to 60:100 40:100
Proprietarv ratio Above 50to 55 | Above 55to 60 | Above 60 to 65 Above 65 and
prietary 50t0o25 | and Below 25to | and Below 20 to | and Below 15 to
(%) Below 10
20 15 10
Inventory turnover
ratio Above 20 | Above 15t020 | Above 10to15 | Above 5to10 | Below 5
(in number of
times)
Capital employed
turnover ratio Above | Ahove2to25 |Abovelto2 | AboveO5tol | Lessthan05
(in number of 2.5
times)
Fixed assets
tlllrnover ratio Above 10 | Above 8to 10 Above 6to 8 Above 4to 6 Less than 4
(in number of
times)
(Cont)
Very
good Good Average Poor Very Poor
Performance scores
Financial ratios 5 4 3 2 1
ﬁ,},‘:’)ss profitratio |\, .50 | Above 40t0o50 | Above30t0o40 | Above 20t030 | Below 20
Net profit ratio (%) | Above 25 | Above 20 to 25 | Above 15 to 20 Above 10to 15 | Below 10
Operating profit | 0o 40 | Above 30 t040 | Above 20t030 | Above 10t020 | Below 10
ratio (%)
e R Below 60 | Below 70to 60 | Below80to70 | Below 90 to 80 | Above 90
ratio (%)
Return on capital |\, 00 40 | Above 301040 | Above 201030 | Above 10t020 | Below 10
employed ratio (%)
Return on Equity |} 0e 50 | Above 35t050 | Above 20t035 | Above5t020 | Below 5
ratio (%)
E.armngs per share Above 50 [ Above 35to 50 | Above 20to35 | Above 5to 20 Below 5
(in rupee)
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RESULTS AND DISCUSSION

Financial performance analysis ofthe FMCG companies

An organisation's health is a blend of financial and non-financial
performance. Understanding the financial performance of
companies through assessment of their financial information
provides deeper insights both to the policy makers and
stakeholders regarding the actual performance, and
management efficiency and thus, providing scope for
identification of bottle-necks. As financial ratios interrelate the
balance sheet and income statement components, assessment
of the performance of organizations through the financial ratios
provides profound information regarding the organization's
health and financial strength. Further, these ratios facilitate
inter-firm and intra firm comparisons. In this context, financial
performance of the companies was analyzed through employing
financial ratios. The secondary data pertaining to the financial
statements, namely balance sheet and income statements for
twelve financial years (FY) 2010-11 to 2021-22 were obtained
from the audited financial statements present in the published
annual reports and analyzed for evaluating their financial
performance. The broad categories of financial ratios used in the
analysis are liquidity ratios, leverage ratios, operating efficiency
ratios, and profitability ratios.

The results about the financial performance of selected the
FMCG companies were assessed through various ratios and the
same is presented in Table 2-17 for the period 2010-11 to 2021-
22.

1.To analyse the liquidity position of the FMCG companies
Liquidity ratios measures the ability of the company to realize
value in money or the most liquid assets. The liquidity position
of the companies is indicated by the most commonly used ratios
viz., currentratio (CR), quick ratio (QR) and cash ratio (CAR). To
know the liquidity position, the current ratio (,Table 1), quick
ratio (Table 2) and cash ratio (Table 3) were calculated and the
results are presented in the following section.

The current ratio is a quick measure of the firm's short-term
liquidity. This ratio indicates the ability of the current assets to
pay for current liabilities whenever they fall due. The current
ratio establishes a relationship between current liabilities,
which are the obligations soon becoming due and current
assets, which presumably provide the source from which these
obligations will be met. The ratio indicates the liquid position of
the companies for managing the working capital expenses. The
arbitrary standard of the currentratio is between 1.5:1 although
varies across industries based on the norms, policy and strategy.
A lower ratio than standard indicates a bad liquidity, less
working capital and unsatisfactory short-term debt repayment
capacity of the firm. Higher the ratio, the better is the liquidity
position of the company. But very high current ratio is also not a
sign of good performance as it may indicate the firm's difficulty
in converting inventory into sales. In times of recession, the firm
may have large unsold stock and long outstanding debtors. This
would increase current assets and results in a high current ratio.
In such cases, the trend indicated by the high current ratio may
not stand favourable for the firm.

For the study period, the current ratio estimates from the
balance sheet analysis of the sample FMCGs ranged between
0.49 and 4.69. Recent five-year average ratio values shows that
Colgate-Palmolive India Limited (1.08), Hindustan Unilever
Limited (1.31), Jubilant Foodworks Limited (1.15) and United

Spirits Limited (1.16) were underperforming as their current
ratio was below the standard of 1.5:1. ITC Limited had the
highest average ratio value (3.14) followed by Tata Consumer
Products Limited (2.57).For the industry, twelve-year and five-
year average ratiovalues are 1.52 and 1.68 respectively
Hindustan Unilever Limited was more consistent with a CV of
12.17 per centwith a minimum and maximum value of 0.99 and
1.44 respectively followed by United Spirits Limited with a CV of
14.08 per centwith a minimum and maximum value of 1.10 and
1.71respectively. Whereas, Emami Limited was least consistent
with a CV of 64.78 per cent with a minimum and maximum value
0f 0.49 and 4.69 respectively. While, the Industry as a whole has
shown a CV of 30.21 per cent with a minimum and maximum
value of 1.23 and 1.79 respectively.

A declining trend in the current ratio was observed with the
highest fall being Britannia Industries Limited and P & G
Hygiene and Health Care Limited with a CAGR of -4.48 per cent
followed by Dabur India Limited with -2.53 per cent, Emami
Limited with -3.01 per cent which is a bad sign indicating a
decrease in the currentassets compared to currentliabilities.
An increasing CAGR in current ratio was recorded by Godrej
Consumer Products Limited (12.20 %) followed by Tata
Consumer Products Limited (7.42 %), RadicoKhaitan Limited
(6.18 %), ITC Limited (5.23 %) and United Spirits Limited (5.18
%).

Quick ratio indicates the ability of the firm in meeting the
current liabilities through effective use of quick liquid assets
namely trade receivables, cash and cash equivalents, short term
loans and advances. The general arbitrary standard of quick
ratio is 1:1. Quick ratio of less than one indicates quick liquid
assets alone were not sufficient to meet the current liabilities
unless the inventories get converted into sales. A high quick
ratio along with a higher current ratio is favourable which
indicates a good short term liquidity and debt repayment
capacity of the firm. Even if the current ratio is high, a low Quick
ratio does not indicate a good debt repayment capacity of the
firm. However, a company with high value of quick ratio can
suffer if it has slow paying, doubtful and long-duration
outstanding debtors.

The quick ratio of the sample ranged between 0.07 and 2.92.
Except P & G Hygiene and Health Care Limited and
RadicoKhaitan Limited, the remaining sample FMCG companies
had the twelve-year and recent five-year averages of quick ratios
are below the standard norm.

Five year average ratio values of P & G Hygiene and Health Care
Limited (1.28), RadicoKhaitan Limited (1.06), Tata Consumer
Products Limited (1.00) and twelve-year average ratio values of
P & G Hygiene and Health Care Limited (1.55) and
RadicoKhaitan Limited (1.06) are the only companies that are
greater than or equal to that of arbitrary standard value of 1.00.
For the industry, twelve-year and five year average ratio values
are 0.69 and 0.75 respectively.

United Spirits Limited was more consistent with a CV of 14.01
per cent with a minimum and maximum value of 0.47 and 0.75
respectively followed by United Breweries Limited with a CV of
15.14 per cent with a minimum and maximum value of 0.63 and
1.10 respectively. Whereas, Jubilant Foodworks Limited was
least consistent with a CV of 74.71 per cent with a minimum and
maximum value of 0.11 and 0.97 respectively. While, the
Industry as a whole has shown a CV of 37.58 per cent with a
minimum and maximum value of 0.53 and 0.83 respectively.

A declining CAGR in the quick ratio was observed with the
highestfall of9.41 per centin Emami Limited followed by Dabur
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India Limited (-6.20 %), P & G Hygiene and Health Care Limited (-5.66 %). Whereas, the remaining companies has reported an

increasing trend with the highestrise being Tata Consumer Products Limited (15.11 %).
The cashratio indicates the ability of the firm to manage the working capital expenses with the help of mostliquid assets like cash and

cash equivalents.
For the study period, the cash ratio of the sample ranged between 0.00 and 2.10. P & G Hygiene and Health Care Limited and Tata

Consumer Products Limited had adequate cash ratio compared to the rest of the companies. For the industry, twelve-year and five-

year average ratio values are 0.30 and 0.35 respectively.
Colgate-Palmolive India Limited and Hindustan Unilever Limited were more consistent with a CV of 30.29 per cent with minimum

and maximum values of 0.27,0.22 and 0.70, 0.55 respectively followed by ITC Limited with a CV of 46.14 per cent with a minimum
and maximum value of 0.26 and 0.89 respectively. Whereas, RadicoKhaitan Limited with a CV of 126.40 and United Breweries
Limited with a CV of 126.20 per cent with a minimum and maximum values of 0.01, 0.01 and 0.17, 0.46 respectively. While, the

Industry as awhole has shown a CV of 80.76 per cent with a minimum and maximum value 0of 0.17 and 0.41 respectively.
The highest fall in cash ratio was for Emami Limited with a CAGR of -17.58 per cent followed by Britannia Industries Limited, United

Spirits Limited and Dabur Indian Limited which is abad sign indicating that mostliquid assets alone are not sufficient to meet current
liabilities. Whereas, the other companies have shown an increasing trend with the highest rise being Tata Consumer Products

Limited with a CAGR 0f49.32 per cent.
Thus, it can be inferred from the liquidity ratios that over the study period most of the companies were improving in maintaining

adequate liquidity for meeting their working capital expenses and were trying to convert inventory into sales and were receiving the

trade receivablesin time.

Table 2: Currentratios of FMCG companies

(in proportion)
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2010-11 154 | 113 | 1.51 | 171 [ 074 | 1.05 | 1.54 | 0.80 | 142 | 0.88 | 219 | 127 [ 072 | 110 | 088 | 1.23
2011-12 [ 0.88 | 1.09 | 148 | 1.65 | 1.20 | 1.21 | 158 | 0.90 | 1.65 | 131 | 193 | 1.74 | 0.81 | 113 | 0.82 | 1.29
201213 [ 071 | 1.01 | 160 | 219 [ 114 | 099 | 1.70 | 0.88 | 1.67 | 171 | 191 | 1.67 | 089 | 132 | 073 | 1.34

2013-14 090 | 0.80 | 1.66 | 293 | 072 | 1.04 | 182 | 070 | 143 | 145 | 202 | 1.69 | 0.86 | 1.27 | 091 | 1.34
2014-15 147 | 074 | 149 | 469 | 089 | 1.05 | 2.05 | 0.54 | 2.03 | 1.68 | 1.90 | 1.55 | 1.08 | 1.21 | 0.85 | 1.55
2015-16 135 | 082 [ 1.52 | 0.61 | 1.09 | 144 | 3.66 | 0.58 | 187 | 240 | 319 | 1.20 | 1.37 | 1.15 | 090 | 1.54
2016-17 184 | 087 | 148 | 049 | 117 | 130 | 3.59 | 0.57 | 246 | 264 | 1.04 | 115 | 1.64 | 1.24 | 095 | 150
2017-18 203 | 1.08 | 1.59 | 097 | 126 | 129 | 277 | 1.07 | 246 [ 255 | 146 | 130 | 3.09 | 147 | 099 | 1.69
2018-19 194 | 096 [ 140 | 144 | 112 | 136 | 3.07 | 149 | 235 | 1.74 | 1.70 | 1.57 | 394 | 143 | 1.04 | 177
2019-20 145 | 116 [ 226 | 135 | 120 | 131 | 402 | 119 | 234 | 1.68 | 223 | 1.69 | 249 | 149 | 1.04 | 179
2020-21 121 | 085 [ 139 | 1.83 | 155 | 1.26 | 3.13 | 095 | 211 | 1.05 | 134 | 1.98 | 1.75 | 155 | 1.23 | 1.55
2021-22 093 | 137 | 114 | 122 | 262 | 134 | 270 | 1.04 | 207 | 113 | 132 | 246 | 1.59 | 171 | 1.53 | 1.61
CV (in %) 32.57 | 18.74 | 17.00 | 64.78 | 40.46 | 12.17 | 33.36 | 31.61 | 19.16 | 34.56 | 30.38 | 22.88 | 59.83 | 14.08 | 21.51 | 30.21

RFYA 151 | 1.08 [ 1.56 | 136 | 1.55 | 131 | 3.14 | 115 | 227 | 1.63 | 1.61 | 1.80 | 257 | 1.53 | 116 | 1.68
TYA 135 | 099 [ 1.54 | 1.76 | 122 | 122 | 264 | 0.89 | 199 | 169 | 1.85 | 161 | 169 | 1.34 | 099 | 1.52
TYCAGR

-448 | 173 | -2.53 | -3.01 | 1220 | 220 | 523 | 239 | 349 | 233 | 447 | 618 | 742 | 405 | 518 | 2.53

(in %)

CV: Co-efficient of Variation; RFYA: Recent Five Year Average; TYA: Twelve Year Average;
TYCAGR: Twelve Year Compound Annual Growth Rate.

Table 3: Quickratios of FMCG companies
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2010-11 0.34 0.86 0.53 131 0.34 0.45 0.44 0.47 0.36 0.29
2011-12 0.27 0.75 0.59 1.17 0.65 0.46 0.47 0.20 0.31 0.78
2012-13 0.34 0.76 0.46 1.34 0.52 0.42 0.51 0.27 0.48 0.69 .
2013-14 0.36 0.52 0.62 1.43 0.31 0.42 0.54 0.22 0.41 0.44 1.28 0.28 0.92 0.61
2014-15 0.59 0.37 0.44 1.70 0.46 0.45 0.84 0.13 0.56 0.45 1.73 1.17 0.16 0.83 0.53 0.70
2015-16 0.54 0.43 0.40 0.23 0.39 0.62 1.22 0.11 0.42 0.75 2.92 0.74 0.23 0.63 0.47 0.67
2016-17 0.96 0.50 031 0.07 0.33 0.41 0.87 0.12 0.43 1.09 0.70 0.72 0.25 0.72 0.53 0.53
2017-18 0.91 0.77 0.34 0.27 0.32 0.62 0.69 0.31 0.41 0.98 1.21 0.77 1.05 0.85 0.55 0.67
2018-19 1.03 0.70 0.38 0.67 0.36 0.71 0.91 0.97 0.73 0.69 1.35 0.94 1.25 0.74 0.58 0.80
2019-20 0.72 0.78 0.64 0.67 0.33 0.82 1.15 0.93 0.51 0.81 1.86 1.08 0.94 0.72 0.57 0.83
2020-21 0.49 0.62 0.55 0.92 0.33 0.66 0.72 0.63 0.84 0.39 1.00 110 0.86 0.87 0.64 0.71
2021-22 0.37 1.01 0.26 0.44 0.76 0.61 0.71 0.67 0.66 0.39 1.00 1.43 0.90 1.10 0.75 0.74
CV(in%) | 4634 | 28.07 | 27.67 | 63.05 | 34.47 | 24.57 | 33.59 | 74.71 3147 | 3931 | 37.16 | 22.20 | 72.03 15.14 14.01 | 37.58
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RFYA 0.70 0.77 | 043 0.59 042 | 0.68 | 0.84 0.70 0.63 0.65 1.28 1.06 1.00 0.86 0.62 0.75
TYA 0.58 0.67 | 0.46 0.85 0.43 | 0.55 0.76 0.42 0.51 0.65 1.55 1.06 0.56 0.83 0.56 0.69
TYCAGR

0.71 148 | -6.20 | -9.41 | 7.61 2.76 4.51 3.39 5.74 2.85 -5.66 3.78 15.11 3.11 3.36 2.21

(in %)

CV: Co-efficient of Variation; RFYA: Recent Five Year Average; TYA: Twelve Year Average;
TYCAGR: Twelve Year Compound Annual Growth Rate.

Table 4: Cash ratios of FMCG companies
(in proportion)
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2010-11 0.06 0.64 0.21 0.68 0.10 0.25 0.26 0.08 0.03 0.15 0.48 0.01 0.01 0.11 0.05 0.21
2011-12 | 003 | 047 | 024 | 071 | 046 | 0.28 | 031 | 008 | 0.05 | 065 | 046 | 004 | 0.02 | 042 | 006 | 0.27
2012-13 0.06 0.55 0.15 0.88 0.32 0.22 0.35 0.19 0.03 0.56 0.38 0.03 0.05 0.17 0.03 0.26
2013-14 0.07 0.34 0.26 0.93 0.14 0.26 0.29 0.09 0.14 0.33 0.54 0.02 0.01 0.09 0.09 0.24
2014-15 0.19 0.27 0.12 1.44 0.32 0.29 0.65 0.09 0.14 0.34 0.86 0.01 0.01 0.01 0.04 0.32
2015-16 0.02 0.31 0.05 0.11 0.14 0.41 0.89 0.08 0.16 0.64 2.10 0.01 0.07 0.01 0.00 0.33
201617 | 005 | 0.30 | 0.02 | 0.01 | 0.07 | 0.23 | 040 | 008 | 0.09 | 098 | 020 | 001 | 0.03 | 001 | 0.01 | 017
2017-18 0.07 0.46 0.07 0.04 0.06 0.39 0.29 0.27 0.06 0.87 0.70 0.02 0.79 0.01 0.02 0.28
2018-19 | 003 | 0.38 | 0.08 | 0.24 | 0.06 | 0.44 | 039 | 091 | 0.29 | 060 | 084 | 002 | 0.84 | 002 | 001 | 0.34
2019-20 0.02 0.48 0.36 0.10 0.05 0.55 0.75 0.90 0.07 0.71 1.52 0.02 0.61 0.04 0.01 0.41
202021 | 003 | 054 | 041 | 062 | 0.07 | 040 | 039 | 061 | 053 | 028 | 079 | 046 | 073 | 022 | 0.01 | 039
2021-22 0.01 0.70 0.06 0.08 0.36 0.33 0.34 0.60 0.22 0.31 0.75 0.17 0.54 0.46 0.01 0.33

CV (in %) 87.85 | 30.29 | 75.84 | 93.97 | 81.39 | 29.91 | 4614 | 9947 [ 9473 | 4747 | 65.81 | 126.40 | 115.59 | 126.20 | 90.30 | 80.76

RFYA 0.03 0.51 0.20 0.22 0.12 0.42 0.43 0.66 0.24 0.55 0.92 0.08 0.70 0.15 0.01 0.35

TYA 0.05 0.45 0.17 0.49 0.18 0.34 0.44 0.33 0.15 0.53 0.80 0.04 0.31 0.10 0.03 0.30
TYCAGR = o e

(in %) -13.03 0.85 1083 | 1758 12.01 | 2.72 2.25 19.54 19.18 | 6.42 412 2494 | 49.32 14.11 13.36 6.71

CV: Co-efficient of Variation; RFYA: Recent Five Year Average; TYA: Twelve Year Average;
TYCAGR: Twelve Year Compound Annual Growth Rate.

2.To analyse the leverage or solvency position of the FMCG companies

Solvency or leverage ratios measures the extent to which the firm uses the debt to finance their growth. It is a measure of financial
soundness of the company:. It is useful to analyse the long term solvency and financial stability of the firm. The most commonly used
solvency ratios are debt ratio (DR), debt-equity ratio (DER) and proprietary ratio (PR). To know the solvency position, debt ratio
(Table 14), debt equity ratio (Table 15) and proprietary ratio (Table 16) was calculated and results are presented.

Debtratio (DR) is also referred to as debt to asset ratio. It is the ratio of total debt to total assets. The debt ratio can help investors to
determine a company's risk level. Companies with higher levels of debt compared with assets are considered as highly leveraged and
are more risky for lenders. A lower ratio is favourable because creditors are always looking about being repaid. When companies
borrow more money from creditors or lenders, their debt ratio will be increased and thereby the companies further unable to get
loans from the creditors or financial institutions. A debt ratio of less than 50 per centis often considered to be less risky.
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For the study period, the debt ratio of the sample ranged
between 9.96 per cent and 102.57 per cent. Twelve year and
recent five-year average ratio values were less than 25 per cent
for ITC Limited and Tata Consumer Products Limited, while the
rest had higher debt ratio. For the industry, twelve-year and five
year average ratio values are 42.36 per cent and 37.98 per cent
respectively.

Nestle India Limited was more consistent with a CV of 15.40 per
cent, with aminimum and maximum value of 51.25 per centand
74.61 per centrespectively followed by Colgate-Palmolive India
Limited with a CV of 18.52 per cent, with a minimum and
maximum value of 38.78 per cent and 62.86 per cent
respectively. Whereas, ITC Limited was least consistent with a
CV of 37.44 per cent with a minimum and maximum value of
14.89 per cent and 37.28 per cent respectively. While, Industry
as a whole has shown a CV of 27.11 per cent with a minimum
and maximum value of 36.94 and 49.78 respectively.

An increasing trend in debt ratio was observed in Jubilant
Foodworks Limited (3.71 %) and P & G Hygiene and Health Care
Limited (5.37 %) which is a bad sign. Whereas, a decreasing
trend of debt ratio with a greater fall was in Godrej Consumer
Products Limited followed by Hindustan Unilever Limited, ITC
Limited, RadicoKhaitan Limited and Tata Consumer Products
Limited. While the industry as a whole has shown a declining
trend of -3.16 per cent CAGR indicating good credit worthiness
such thatthey can further borrow.

Debt equity ratio (DER) indicates the extent of debt utilised by
the company to finance its business operations relative to the
owned funds. It is the relationship describing the lender's
contribution for every hundred rupee of the owner's
contribution. This ratio is used for long term solvency, capital
structure and risk, financial stability and managerial efficiency
of the firm. An equal amount of debt and equity is the general
arbitrary standard. However, the ratio may vary across
industries, based on the policy and strategy. Generally,
Companies with higher fixed assets exhibit higher DER. A too
higher the ratio, the more the investment of loan capital than
equity capital which could be of higher risk to a shareholder
because of higher claim of outsiders on the firm. A lower the
ratio to the standard value is favourable which indicates more
use of equity capital than debt capital which indicates low
financial risk. A very low ratio indicates a sound long-term
solvency, low risk, conservative capital structure and inefficient
managerial efficiency to attractloans.

For the study period, the sample DER ranged between 11.06 per
cent and 377.98 per cent. Twelve year average ratio value is the
highest for Nestle India Limited (190.60 %) followed by
Hindustan Unilever Limited (178.55 %), Colgate-Palmolive
India Limited (114.29 %) and Britannia Industries Limited
(113.38 %). For the industry, twelve years and five-year average
ratio values are 93.51 per cent and 78.95 per cent
respectively.For the industry, twelve-year and five-year average
ratio values are 93.51 per centand 78.95 per centrespectively.
Godrej Consumer Products Limited was more consistent with a
CV of 29.72 per cent with a minimum and maximum value of
13.14 per cent and 51.72 per cent respectively followed by
Emami Limited with a CV of 35.73 per cent with a minimum and
maximum value of 20.88 per cent and 66.01 per cent
respectively. Whereas, Britannia Industries Limited was least
consistent with a CV of 63.17 per cent with a minimum and
maximum value of 39.94 per cent and 228.49 per cent
respectively. While, the Industry as a whole has shown a CV of

46.54 per cent with a minimum and maximum value of 73.24
per centand 119.27 per centrespectively.

For the study period, only three companies' DER have shown an
increasing trend with the highest rise being P & G Hygiene and
Health Care Limited with a CAGR of 9.72 per cent followed by
Jubilant Foodworks Limited (7.06 %), Nestle India Limited (0.70
%) indicating a hike in the debt proportion towards business
expansion.

Proprietary ratio (PR) indicates the per cent of total assets
collected through proprietary capital. It is useful to analyze the
long term solvency and financial stability of the firm. General
arbitrary standard is 33.33 per cent. However, the ratio may
vary across industries based on the policy, strategy and norms
followed. A higher ratio is favourable which indicates more use
of the proprietor's fund in acquiring the firm's assets thereby
useful to attractlong-term creditors and investors. A lower ratio
indicates less use of proprietary funds and more use of debt
funds. This situation speaks of the high risk, poor solvency and
unstable financial position of the firm. A too high of this ratio
indicates potoo-higherial efficiency to rise outside funds. For
the sample, rarely, companies reached an arbitrary standard.

For the study period, the sample debt ratio ranges between
20.92 per cent and 90.04 per cent. Twelve year and five year
average ratio values are 51.64 per cent and 55.88 per cent for
Britannia Industries Limited, 48.39 per cent and 55.17 per cent
for Colgate-Palmolive India Limited, 65.23 per cent and 71.79
per cent for Dabur India Limited, 71.59 per cent and 76.00 per
cent for Emami Limited, 72.82 per cent and 77.78 per cent for
Godrej Consumer Products Limited, 40.65 per cent and 52.93
per cent for Hindustan Unilever Limited, 75.93 per cent and
82.94 per cent for ITC Limited, 58.56 per centand 50.80 per cent
for Jubilant Foodworks Limited, 67.53 per cent and 70.87 per
cent for Marico Limited, 36.79 per cent and 30.10 per cent for
Nestle India Limited, 59.27 per centand 52.73 per centfor P & G
Hygiene and Health Care Limited, 50.47 per cent and 62.02 per
cent for RadicoKhaitan Limited, 78.87 per cent and 86.24 per
cent for Tata Consumer Products Limited, 52.32 per cent and
61.40 per cent for United Breweries Limited and 38.81 per cent
and 43.72 per cent for United Spirits Limited respectively. For
the industry, twelve-year and five year average ratio values are
57.98per centand 62.07 per centrespectively.

Godrej Consumer Products Limited was more consistent with a
CV of 9.07 per cent with a minimum and maximum value of
65.91 per cent and 88.38 per cent followed by Emami Limited
witha CV of 10.03 per cent with a minimum and maximum value
of 60.24 per cent and 82.73 per cent. Whereas, Hindustan
Unilever Limited was least consistent with a CV of 38.81 per cent
with a minimum and maximum value of 23.23 per cent and
69.92 per cent respectively. While, the Industry as a whole has
shown a CV of 19.68 per cent with a minimum and maximum
value of 50.22 per centand 63.06 per cent respectively.

P & G Hygiene and Health Care Limited with a -3.96 per cent
CAGR, Jubilant Foodworks Limited with a CAGR of -3.13 per
cent, and Nestle India Limited with a CAGR of -0.50 per cent has
shown a decreasing trend which is a bad sign indicating a
reduction in the owners' contribution relative to total assets.
While, all other companies has shown an increasing trend with
the highest rise being Hindustan Unilever Limited with a CAGR
of 9.35 per cent followed by Colgate-Palmolive India Limited
with a CAGR of 4.42 per cent, Dabur India Limited with a CAGR of
3.71 per cent and RadicoKhaitan Limited with a CAGR of 3.89
per cent, Godrej Consumer Products Limited with a CAGR of
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2.70 per cent, United Breweries Limited with a CAGR of 3.33 per cent, ITC Limited with a CAGR of 2.44 per cent, Marico Limited with a
CAGR of 2.48 per cent, Tata Consumer Products Limited with a CAGR of 2.04 per cent, Britannia Industries Limited with a CAGR of
1.09 per cent, Emami Limited with a CAGR of 1.41 per cent, United Spirits Limited with a CARG of 1.35 per cent which isa good sign in
building a favourable less risky environment to the industry since companies are inclining towards using more proprietary capital
rather than debt for acquiring total assets.

Thus, it can be inferred from the solvency ratios that all companies except Hindustan Unilever Limited (TYA Debt ratio of 59.36 per
cent; TYA Debt equity ratio of 178.55 per cent, TYA Proprietary ratio of 40.65 per cent), Nestle India Limited (TYA Debt ratio of 63.21
per cent; TYA Debt equity ratio of 190.60 per cent; TYA Proprietary ratio of 36.79 per cent) and United Spirits Limited (TYA Debtratio
of 61.19 per cent, TYA Debt equity ratio of 192.17 per cent, TYA Proprietary ratios of 38.81 per cent) are effectively maintaining
healthy levels of debt by taking the advantage of trading on equity. The trend for debt ratio, debt to equity, proprietary ratios of
Jubilant Foodworks Limited (Debt Ratio TYCAGR of3.71 per cent; Debt equity ratio TYCAGR of 7.06 per cent; Proprietary ratio
TYCAGR of-3.13 per cent) and P & G Hygiene and Health Care Limited (Debt Ratio TYCAGR of 5.37 per cent; Debt equity ratio TYCAGR
0f9.72 per cent; Proprietary ratio TYCAGR of -3.96 per cent) showed not a good sign whereas for all other companies trend of debt
ratio, debt equity ratio and the proprietary ratio has shown a good sign indicating a decrease in the debt proportion which can attract
further debt by repaying, thereby, acquiring assets for business expansion and growth. While, Dabur India Limited (TYA Debt ratio of
34.77 per cent; TYA Debt equity ratio of 56.62 per cent, TYA Proprietary ratio of 65.23 per cent), Emami Limited (TYA Debt ratio of
28.41 per cent; TYA Debt equity ratio of 41.02 per cent, TYA Proprietary ratio of 71.59 per cent), Godrej Consumer Products Limited
(TYA Debtratio of 27.18 per cent; TYA Debt equity ratio of 38.28 per cent, TYA Proprietary ratio of 72.82 per cent), ITC Limited (TYA
Debt ratio of 24.07 per cent; TYA Debt equity ratio of 33.51 per cent, TYA Proprietary ratio of 75.93 per cent), Marico Limited (TYA
Debt ratio of 32.47 per cent; TYA Debt equity ratio of 50.31 per cent, TYA Proprietary ratio of 67.53 per cent) and Tata Consumer
Products Limited (TYA Debt ratio of 21.12 per cent; TYA Debt equity ratio of 28.24 per cent, TYA Proprietary ratio of 78.87 per cent)
has a strong long term solvency, low risky, conservative capital structure which can attract more investors since these companies are
veryless dependent on debt.

Table 5: Debt ratios of FMCG companies

(in per cent)
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2010-11 | 69.56 | 62.86 | 54.27 | 36.74 | 34.09 | 73.83 | 37.28 | 37.48 | 4821 | 71.06 | 31.57 | 52.36 | 33.77 | 53.82 | 49.77
2011-12 | 6890 | 61.46 | 46.84 | 39.76 | 29.49 | 67.94 | 3517 | 36.27 | 4545 | 6517 | 3655 | 59.05 | 30.18 | 5846 | 51.42 | 4881
2012-13 | 61.76 | 62.53 | 44.05 | 32,52 | 3246 | 76.77 | 3448 | 33.39 | 3714 | 62.49 | 3554 | 59.61 | 32.61 | 59.59 | 51.39 | 47.76
2013-14 | 53.50 | 59.83 | 39.06 | 26.32 | 32.58 | 74.79 | 33.06 | 35.39 | 37.23 | 51.25 | 33.49 | 61.25 | 30.34 | 5621 | 64.78 | 45.94
2014-15 | 4037 | 55.10 | 3192 | 17.27 | 31.27 | 72,68 | 30.46 | 36.34 | 2749 | 53.70 | 36.92 | 60.28 | 21.24 | 5234 | 7846 | 43.06
2015-16 | 34.97 | 48.52 | 30.15 | 3841 | 26.18 | 54.89 | 16.74 | 3637 | 26.18 | 51.80 | 23.75 | 5832 | 22.24 | 102.57 | 79.08 | 43.35
2016-17 | 30.14 | 44.87 | 29.89 | 29.84 | 29.02 | 56.00 | 16.37 | 36.03 | 22.29 | 53.54 | 54.65 | 53.61 | 14.29 | 4786 | 77.97 | 39.76
2017-18 | 30.08 | 40.53 | 27.28 | 24.12 | 29.93 | 58.74 | 17.60 | 33.42 | 24.35 | 54.58 | 4349 | 4881 | 13.88 | 43.03 | 71.02 | 37.39
2018-19 | 2854 | 44.92 | 28.86 | 20.08 | 26.08 | 57.13 | 1697 | 30.83 | 26,67 | 73.25 | 43.78 | 41.05 | 11.21 | 4084 | 63.85 | 36.94
2019-20 | 41.07 | 38.78 | 25.01 | 25.99 | 26.12 | 59.03 | 14.89 | 65.20 | 30.17 | 74.44 | 36.67 | 38.20 | 9.96 | 36.54 | 5547 | 3850
2020-21 | 5524 | 59.71 | 28.16 | 23.64 | 17.37 | 30.64 | 17.57 | 60.62 | 3228 | 74.61 | 56.25 | 34.31 | 16.44 | 3875 | 49.31 | 39.66
2021-22 | 65.69 | 40.22 | 31.75 | 26,18 | 11.62 | 29.80 | 18.23 | 55.95 | 3216 | 72.61 | 56.13 | 27.52 | 17.32 | 3381 | 41.75 | 37.38
CV(in%) | 3290 | 1852 | 26.34 | 25.27 | 24.29 | 26.57 | 3744 | 2859 | 2515 | 1540 | 2552 | 23.29 | 40.85 | 35.02 | 2142 | 27.11
RFYA 44,12 | 4483 | 28.21 | 24.00 | 22.22 | 47.07 | 17.06 | 49.20 | 29.13 | 69.90 | 47.27 | 37.98 | 13.76 | 38.60 | 56.28 | 37.98

TYA 4832 | 51.61 | 34.77 | 2841 | 27.18 | 59.36 | 24.07 | 41.44 | 3247 | 63.21 | 40.73 | 49.53 | 21.12 | 5199 | 61.19 | 4236

Tgﬁﬁg‘ 052 | 398 | -476 | -303 | 932 | -792 | -620 | 371 | 361 | 020 | 537 | 568 | -580 | -414 | -158 | -3.16

CV: Co-efficient of Variation; RFYA: Recent Five Year Average; TYA: Twelve Year Average;
TYCAGR: Twelve Year Compound Annual Growth Rate.

Table 6: Debt equity ratios of FMCG companies
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(in per cent)
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2010-11 | 22849 | 169.24 | 118.67 | 58.09 | 51.72 | 282.12 | 59.43 | 59.96 | 93.07 | 24552 | 46.12 | 109.92 | 51.00 | 116.62 | 99.07 | 119.27
2011-12 | 221.58 | 15945 | 8811 | 66.01 | 41.82 | 211.94 | 54.26 | 56.92 | 83.31 | 187.14 | 57.60 | 144.20 | 43.23 | 140.75 | 105.86 | 110.81
2012-13 | 162,75 | 16691 | 78.75 | 48.20 | 48.07 | 330.53 | 52.63 | 5013 [ 59.10 | 166,57 | 5513 | 147.61 | 4839 | 147.48 | 10572 | 111.20
2013-14 | 115.61 | 148.97 | 64.10 | 35.72 | 48.33 | 296.65 | 49.38 | 54.77 | 59.30 | 105.11 | 50.36 | 158.07 | 43.56 | 128.38 | 183.93 | 102.82
2014-15 67.69 | 122.73 | 46.89 | 20.88 | 45.49 | 266.04 | 43.79 | 57.09 | 37.91 | 11599 | 5852 | 151.75 | 26.98 | 109.81 | 364.35 | 102.39
2015-16 53.77 | 9426 | 43.16 | 62.35 | 3547 | 121.69 | 20.10 | 57.16 | 35.47 | 10749 | 31.16 | 139.95 | 28.59 | 208.52 | 377.98 | 94.47
2016-17 4315 | 8140 | 42.62 | 4253 | 40.89 | 127.29 | 19.57 | 5631 [ 28.68 | 115.24 | 120.50 | 11558 | 16.67 | 91.81 | 353.94 | 8641
2017-18 43.03 | 68.17 | 37.52 | 3179 | 42.71 | 14239 | 21.36 | 50.20 | 32.19 | 120.16 | 76.95 | 9535 | 16.11 | 75.53 | 24512 | 73.24
2018-19 3994 | 8154 | 40.57 | 25.12 | 35.29 | 133.25 | 2045 | 44.58 | 36.37 | 27381 | 77.88 | 69.64 | 1262 | 69.04 | 176.62 | 75.78
2019-20 69.68 | 6334 | 3336 | 3512 | 3536 | 144.08 | 17.50 | 187.33 | 43.21 | 291.20 | 5791 | 6181 | 11.06 | 57.58 | 124,55 | 82.21
2020-21 | 12341 | 14823 | 3919 | 3096 | 21.02 | 44.01 | 2131 | 153.92 | 47.68 | 293.86 | 12858 | 52.24 | 19.67 | 63.27 | 97.28 | 85.64
2021-22 | 19148 | 6728 | 46,52 | 3547 | 13.14 | 42.63 | 2230 | 127.02 | 47.43 | 265.11 | 127.94 | 37.97 | 2095 | 51.09 | 7168 | 77.87
CV(in%) | 63.17 | 37.07 | 4589 | 3573 | 29.72 | 5433 | 49.68 | 60.36 | 40.23 | 41.03 | 4528 | 4000 | 5156 | 4424 | 59.77 | 46.54

RFYA 93.51 | 85.71 | 3943 [ 3169 | 29.50 | 101.27 | 20.59 | 112.61 | 4138 | 248.83 | 93.85 | 6340 | 16.08 | 63.30 | 143.05 | 78.95

TYA 113.38 | 114.29 | 56.62 | 41.02 | 3828 | 178,55 | 33.51 | 79.62 | 50.31 | 190.60 | 74.06 | 107.01 | 28.24 | 104.99 | 19217 | 93.51

TYCI;;R(in -159 | -804 | 816 | -439 11_71 -1579 | 852 | 706 | -5.94 | 070 9.72 -9.21 | -7.77 | -7.23 =290 | -492

CV: Co-efficient of Variation; RFYA: Recent Five Year Average; TYA: Twelve Year Average;
TYCAGR: Twelve Year Compound Annual Growth Rate.

Table 7: Proprietary ratios of FMCG companies

(in per cent)
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2010-11 3044 | 37.14 | 4573 | 63.25 | 6591 | 26.17 | 62.72 | 6251 | 51.79 | 28.94 | 68.43 | 47.64 | 66.23 | 46.15 | 50.23 | 50.22
2011-12 31.10 | 3854 |53.16 | 60.24 | 70.51 | 32.06 | 64.83 | 63.73 | 54.55 | 34.83 | 63.45 | 4095 | 69.82 | 41.54 | 48.58 | 51.19
2012-13 3795 | 3747 |5595| 6748 | 67.54 | 23.23 | 65.52 | 66.61 | 62.86 | 37.51 | 6446 | 4039 | 67.39 | 4041 | 48.61 | 52.22

2013-14 | 46.27 | 40.17 | 60.94 | 73.68 | 67.42 | 25.21 | 66.94 | 64.61 | 62.77 | 48.75 | 66,51 | 38.75 | 69.66 | 43.79 | 35.22 | 54.05
2014-15 | 59.63 | 4490 | 68.08 | 82.73 | 68.73 | 27.32 | 69.54 | 63.66 | 72.51 | 46.30 | 63.08 | 39.72 | 78.73 | 47.66 | 21.54 | 56.94
2015-16 | 65.03 | 5148 | 69.85 | 61.59 | 73.82 | 45.11 | 83.26 | 63.63 | 73.82 | 48.20 | 76.25 | 41.68 | 77.76 | 49.19 | 20.92 | 60.11
2016-17 | 69.86 | 55.13 | 70.11 | 70.16 | 70.98 | 44.00 | 83.63 | 63.97 | 77.71 | 46.46 | 4535 | 46.39 | 85.71 | 52.14 | 22.03 | 60.24
2017-18 | 69.92 | 5947 | 7272 | 75.88 | 70.07 | 41.26 | 8240 | 66.58 | 75.65 | 45.42 | 56.51 | 51.19 | 86.12 | 56.97 | 28.98 | 62.61
2018-19 | 7146 | 55.08 | 71.14 | 79.92 | 73.92 | 42.87 | 83.03 | 69.17 | 73.33 | 26.75 | 56.22 | 58.95 [ 88.79 | 59.16 | 36.15 | 63.06
2019-20 | 58.93 | 61.22 | 7499 | 74.01 | 73.88 | 40.97 | 85.11 | 34.80 | 69.83 | 25.56 | 63.33 | 61.80 [ 90.04 | 63.46 | 44.53 | 61.50
2020-21 | 4476 | 4029 | 7184 | 76.36 | 82.63 | 69.64 | 8243 | 39.38 | 67.72 | 25.39 | 43.75 | 65.69 [ 83.56 | 61.25 | 50.69 | 60.36
2021-22 | 3431 | 59.78 | 68.25 | 73.82 | 88.38 | 69.92 | 81.77 | 44.05 | 67.82 | 27.39 | 43.87 | 7248 [ 82.68 | 66.19 | 58.25 | 62.60
CV(in%) | 30.84 | 19.75 |14.04| 10.03 | 9.07 | 38.81 | 11.87 | 20.23 | 12.09 | 26.46 | 17.54 | 22.86 | 10.94 | 16.95 | 33.78 | 19.68

RFYA 55.88 | 5517 | 7179 | 76.00 | 77.78 | 52.93 | 8294 | 50.80 | 70.87 | 30.10 | 52.73 | 62.02 | 86.24 | 61.40 | 43.72 | 62.02

TYA 51.64 | 4839 | 6523 | 7159 | 72.82 | 40.65 | 7593 | 58,56 | 67.53 | 36.79 | 59.27 | 50.47 | 78.87 | 52.32 | 38.81 | 57.92

TYC::;}]R(IH 1.09 442 371 | 141 | 270 | 935 | 244 | -313 | 248 | -050 | -3.96 | 3.89 | 2.04 | 333 | 135 | 2.04

CV: Co-efficient of Variation; RFYA: Recent Five Year Average; TYA: Twelve Year Average;
TYCAGR: Twelve Year Compound Annual Growth Rate.
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3. To analyse theoperational efficiency or turnover or
activity position ofthe FMCG companies

Operational efficiency ratios are also called as asset turnover
ratios. They reflect the efficiency with which the company
utilises its assets in generating revenues from their business
operations. The other names are activity and turnover ratios.
The higher the ratio, the better is the asset utilisation efficiency
of the company. The commonly used ratios reflecting operating
efficiency of a company are Inventory turnover ratio (ITR),
Capital employed turnover ratio (CETR) and fixed assets
turnover ratio (FATR). The operating efficiency ratios of the
sample companies are presented in the Table 17 to 19.

Inventory or stock turnover ratio (ITR) indicates the efficient
production and sale of its products. For the study period, the
sample inventory turnover ratio (ITR) ranged between 2.23 and
39.18 times. Twelve year and five year average ratio values are
the highest for Jubilant Foodworks (29.73 times and 23.37
times) and the least for ITC Limited (2.66 times and 3.03 times).
For the industry, twelve year and five year average ratio values
are 7.41timesand 6.74 times respectively.

Godrej Consumer Products Limited was more consistent with a
CV of 8.34 per cent with a minimum and maximum value of 4.47
per cent and 5.95 per cent respectively followed by Dabur India
Limited with a CV of 9.08 per cent with a minimum and
maximum value of 4.54 per cent and 6.18 per cent respectively.
Whereas, Nestle India Limited was least consistent with a CV of
25.95 per cent with a minimum and maximum value of 5.95 per
centand 11.72 per cent respectively. While, Industry as a whole
hasshowna CV of16.11 per cent with a minimum and maximum
value of 6.06 per centand 8.43 per centrespectively.

An increasing trend was observed for Hindustan Unilever
Limited with a CAGR 0f4.51 per cent, ITC Limited with a CAGR
0f3.79 per cent, Marico Limited with a CAGR of 3.20 per cent and
Tata Consumer Products Limited with a CAGR of 2.29 per cent
which is a good sign indicating an improvement in the efficiency
in converting inventory into sales. Whereas, a decreasing trend
with the highest fall being -7.16 per cent CAGR by Jubilant
Foodworks Limited, -5.71 per cent CAGR by United Breweries
Limited, -2.16 per cent CAGR by Britannia Industries Limited, -
1.60 per cent CAGR by Nestle India Limited, -1.83 per cent CAGR
byRadicoKhaitan Limited, -2.55 per cent CAGR by Colgate-
Palmolive India Limited, -2.71 per cent CAGR by Emami Limited,
-2.74 per cent CAGR by United Spirits Limited, -1.28 per cent
CAGR by Dabur India Limited and -0.66 per cent CAGR by Godrej
Consumer Products Limitedwhich is a bad sign indicating a
decrease in the efficiency in converting inventory into sales
revenue. While, industry as a whole has shown a declining trend
of -1.00 per cent which is not a good sign indicating a fall in the
efficiency in converting the inventory into sales.

Capital employed turnover ratio (CETR) indicates the efficient
convertion of the capital employed by the firm into sales
revenue which indicates the rupee of sales generated for one
rupee of capital employed. It is a ratio of revenue from
operations and total capital employed. The CETR of the sample
ranged between 0.47 and 4.55. Twelve year and five year
average ratio values were the lowest for Godrej Consumer
Products (0.87 and 0.81 times, respectively) and the highest for
RadicoKhaitan Limited (2.19 times and 3.73 times). Industry as
a whole has shown a recent five year average and twelve year
averageratioas 1.66 and 1.56 respectively.

Godrej Consumer Products Limited was more consistent with a
CV0f10.02 per cent with aminimum and maximum value of

0.78 per cent and 1.10 per cent respectively followed by Marico
Limited with a CV of 11.25 per cent with a minimum and
maximum value of 1.08 per cent and 1.67 per centrespectively.
Whereas, RadicoKhaitan Limited was least consistent with a CV
of 68.42 per cent with a minimum and maximum value of 0.69
per cent and 4.55 per cent respectively. While, Industry as a
whole has shown a CV of 26.18 per cent with a minimum and
maximum value of 1.39 per centand 1.74 per centrespectively.

A declining trend with the highest fall being Hindustan Unilever
Limited and Jubilant Foodworks Limited with a CAGR of -8.44
per cent followed by Britannia Industries Limited with a CAGR
of -4.57 per cent, Dabur India Limited with a CAGR of -3.21 per
cent, Godrej Consumer Products Limited with a CAGR of -3.02
per cent, Colgate-Palmolive India Limited with a CAGR of -2.07
per cent, Emami Limited with a CAGR of 0.84 per cent and ITC
Limited with a CAGR of -0.53 per centis not a good sign
indicating a fall in the efficient utilisation of the capital
employed or total assets in generating sales revenue. Whereas,
an increasing trend with the highest rise being RadicoKhaitan
Limited with a CAGR of 18.67 per cent followed by United Spirits
Limited with a CAGR of 17.38 per cent, P & G Hygiene and Health
Care Limited with a CAGR of 6.65 per cent, United Breweries
Limited with a CAGR of 6.61 per cent, Marico Limited with a
CAGR of 1.65 per cent, Nestle India Limited with 0.89 per cent.
While, industry as a whole has shown a positive trend with a
CAGR of 1.46 per cent which isa good sign indicating an increase
in the efficient of capital employed in generating sales revenue.

Fixed assets turnover ratio (FATR) shows the relationship
between sales revenue and fixed assets. It indicates the
generation of sales revenue for each rupee invested in fixed
assets. The higher the ratio, the better it is indicating efficient
utilisation of fixed assets in generating the sales.

For the sample, FATR ranges between 0.13 times and 23.70
times. Twelve year and five year average ratio value was the
highest for United Spirits Limited (14.98 times and 21.59 times
respectively) indicating the efficiency in rupee of sales revenue
generated per rupee of investment in fixed assets. For the
industry, twelve year and five year average ratio values are 7.14
times and 6.62 times respectively.

Marico Limited was more consistent with a CV of 13.00 per cent
with a minimum and maximum value of 7.09 per centand 10.81
per centrespectively followed by Dabur India Limited with a CV
0of 15.61 per cent, ITC Limited with a CV of 15.93 per cent with a
minimum and maximum value of 5.09 per cent, 1.95 per cent
and 7.81 per cent, 3.16 per cent respectively. Whereas,
RadicoKhaitan Limited was least consistent with a CV of 93.83
per cent with a minimum and maximum value of 0.13 per cent
and 14.66 per cent respectively. While, Industry as a whole has
shown a CV of 37.67 per cent with a minimum and maximum
value of 5.87 per centand 7.79 per cent respectively.

An increasing trend has been observed with the highest rise
being RadicoKhaitan Limited with a CAGR of 53.55 per cent
followed by P & G Hygiene and Health Care Limited with a CAGR
of 12.66 per cent, United Spirits Limited with a CAGR of 11.43
per cent, United Breweries Limited with a CAGR of 8.57 per cent,
Godrej Consumer Products Limited with a CAGR of 7.85 per
cent, Nestle India Limited with a CAGR of 6.25 per cent, ITC
Limited with a CAGR of 0.64 per cent and Marico Limited with a
CAGR 0f 1.17 per cent which is a good sign indicating an increase
in the efficient utilisation of fixed assets. While, a decreasing
trend has been observed with the highest fall being Hindustan
Unilever Limited with a CAGR of-14.26 per cent followed by Tata
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Consumer Products Limited with a CAGR of -14.33 per cent, Jubilant Foodworks Limited with a CAGR of -7.42 per cent, Britannia
Industries Limited with a CAGR of -5.74 per cent, Colgate-Palmolive India Limited with a CAGR of -5.43 per cent, Dabur India Limited
with a CAGR of -1.80 per cent, Emami Limited with a CAGR of -0.80 per cent which is not a good sign because of decrease in efficient
utilisation of fixed assets in generating sales revenue. While, industry as a whole has shown an increasing trend of 4.15 per cent which
isagoodsignindicatingan improvementin the efficient utilisation of fixed assets in generating sales revenue.

Thus, it can be inferred from the operating efficiency that inventory turnover ratio of industry has shown a decreasing trend at a
CAGR of -1.00 per cent indicating a decrease in the efficient conversion of inventory into sales revenue. While, Capital employed
turnover ratio and fixed asset turnover ratio of industry average ratio value has shown an increasing trend ata CAGR of +1.46 per cent
and +4.15 per cent respectively indicating an increase in the efficient utilisation of capital employed and fixed assets in generating
salesrevenue.

Table 8: Inventory turnover ratios of FMCG companies

(in number of times)

7] @ St w
£ |%g|la | B|E2|_E| 5| , | B |s |2E |5 |82|% |2 |F,
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2010-11 | 1107 | 881 [ 523 | 6.19 | 595 | 501 | 225 | 37.51 | 3.86 | 7.36 | 823 |4.62| 340 | 7.39 | 417 | 807
2011-12_ | 1064 | 746 | 5.63 | 640 | 491 | 537 | 237 | 3636 | 411 | 10.78 | 8.52 |4.80| 337 | 634 | 3.95 | 807
201213 [ 11.38] 8.14 | 6.18 | 7.63 | 447 | 650 | 2.56 | 39.18 | 3.52 [ 11.72| 8.52 [431] 3.16 | 5.15 | 409 | 843

2013-14 [12.69| 8.63 | 579 | 6.73 | 4.66 | 6.64 | 245 | 36.71 | 347 | 7.86 | 854 440 3.10 | 4.67 | 410 | 8.03
2014-15 [13.99| 8.01 | 6.11 | 7.53 | 5.19 | 7.12 | 2.50 | 33.09 | 432 | 595 | 9.78 |4.51| 2.96 | 5.02 | 3.63 | 7.98
2015-16 | 14.60 | 7.14 | 5.90 | 7.77 | 5.01 | 7.26 | 223 | 30.05 | 392 | 6.25 | 897 [474| 2.53 | 490 | 3.33 | 7.64
2016-17 [12.07] 6.78 | 556 | 6.60 | 4.66 | 7.78 | 2.46 | 27.00 | 3.18 | 6.69 | 735 423 | 2.65 | 429 | 3.11 | 6.96
2017-18 | 11.11| 7.71 | 543 | 6.11 | 495 | 836 | 2.76 | 28.10 | 2.82 | 7.11 | 7.61 [4.14| 295 | 468 | 2.76 | 7.11
2018-19 |11.12| 8.79 | 5.61 | 6.05 | 5.02 | 9.00 | 3.11 | 28.83 | 3.18 | 6.61 | 899 [4.02| 3.06 | 454 | 2.97 | 740
2019-20 [ 1149 | 784 | 523 | 523 | 462 | 839 | 294 | 2648 | 3.16 | 6.02 | 6.78 [440| 465 | 409 | 3.14 | 6.96
2020-21 |[10.55| 6.78 | 4.76 | 490 | 521 | 8.60 | 2.94 | 16.83 | 422 | 6.01 | 646 |3.60| 4.68 | 2.64 | 2.76 | 6.06
202122 | 871 | 6.63 | 4.54 | 458 | 553 | 8.14 | 339 | 16.57 | 546 | 6.17 | 7.85 [3.77| 437 | 3.87 | 3.07 | 6.18
CV (in %) | 13.57 | 10.18 | 9.08 | 16.48 | 8.34 |17.36 | 13.67 | 25.15 |19.00 | 25.95| 11.85 |8.60 | 21.86 | 24.85 | 15.72 | 16.11

RFYA |[10.59| 755 [5.11 | 537 | 5.07 | 850 | 3.03 | 2337 | 3.77 | 638 | 7.54 |3.98| 394 | 396 | 294 | 6.74
TYA [11.62] 7.73 [550] 631 | 5.01 | 735 | 2.66 | 2973 | 3.77 | 7.38 | 8.13 [4.29| 341 | 480 | 342 | 741

TYCAGR | ) 16 | 2.5 |-128 | 271 | 0.6 | 451 | 379 | 7.16 | 320 | -1.60 | 043 | 5. | 229 | 571|274 | -L.oo
(in %) 1.83

CV: Co-efficient of Variation; RFYA: Recent Five Year Average; TYA: Twelve Year Average;
TYCAGR: Twelve Year Compound Annual Growth Rate.

Table 9: Capital employed turnover ratios of FMCG companies

(in number of times)
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2010-11 | 2,85 | 2.21 | 1.36 | 1.11 | 1.10 | 1.94 | 0.84 | 2.21 1.39 | 1.71 1.14 0.69 | 0.58 | 1.09 | 0.63 | 1.39
2011-12 | 297 [ 238 | 1.53 [ 120 | 0.87 | 2.02 | 087 | 216 [ 144 [ 161 | 1.18 | 0.70 | 0.64 | 1.08 | 0.63 | 1.42
2012-13 [ 335 | 242 [ 155 141 | 088 [ 224 | 088 | 215 [ 108 | 144 ]| 135 [ 070 | 068 | 1.04 | 0.64 | 1.45
2013-14 | 343 [ 240 | 156 [ 135|091 [ 216 | 085 | 198 [ 1.17 [ 169 | 136 | 072 [ 073 [ 1.09 | 0.79 | 1.48
2014-15 [ 290 [ 229 | 1.47 [ 128 | 090 | 226 | 0.83 | 1.90 | 145 [ 134 | 120 | 071 [ 065 [ 1.21 | 0.89 | 1.42
2015-16 | 2.57 | 217 | 1.22 | 086 | 0.95 | 2.41 | 1.04 | 1.92 | 1.42 [ 1.39 | 1.08 | 1.85 ] 0.68 | 1.46 | 2.86 | 1.59
2016-17 | 235 | 1.96 | 1.03 | 096 | 0.83 [ 234 [ 1.02 [ 191 [ 1.29 | 1.38 | 2.09 [ 2.19 | 0.69 | 2.29 | 2.89 | 1.68
2017-18 | 2.03 | 1.69 | 0.96 | 091 | 0.81 | 2.05 | 071 | 1.90 [ 129 [ 140 | 1.72 | 2.81 | 0.66 | 2.64 | 3.02 | 1.64
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2018-19 | 1.85 | 1.70 | 1.12 | 0.96 | 0.85 | 2.14 | 066 | 1.84 | 1.25 | 1.72 | 1.82 | 361 | 0.69 | 263 | 3.29 | L.74
2019-20 | 1.51 | 1.74 | 1.03 | 098 | 079 | 1.98 | 062 | 1.14 | 142 | 1.69 | 164 | 3.83 | 047 | 2.64 | 3.34 | 1.66
2020-21 | 1.67 | 1.67 | 096 | 1.12 | 0.81 | 0.67 | 068 | 086 | 141 | 1.79 | 2.19 | 386 | 0.53 | 1.74 | 3.34 | 1.55
2021-22 | 191 | 1.76 | 095 | 1.01 | 0.78 | 0.74 | 0.80 | 091 | 167 | 188 | 232 | 455 | 056 | 221 | 3.65 | L71
CV (in %) | 26.77 | 1522 | 20.39 | 16.37 [ 10.02 | 30.42 [ 16.30 | 27.80 | 11.25| 11.72 | 27.45 | 68.42 | 12.09 | 38.48 | 60.05 | 26.18
RFYA 1.79 | 1.71 | 1.01 | 1.00 | 0.81 | 1.52 | 0.69 1.33 1.41 | 1.70 1.94 3.73 | 0.58 | 2.37 | 3.33 | 1.66
TYA 245 | 203 | 123 [ 110 | 0.87 | 191 | 082 | 1.74 | 136 | 159 | 159 | 219 | 0.63 | 1.76 | 2.16 | 1.56
T?;féﬁ.c)'R -3.57 | -2.07 | -3.21 | -0.84 | -3.02 | -8.44 | -0.53 | -7.79 | 1.65 | 0.89 6.65 |18.67| 041 | 6.61 | 1738 | 146
CV: Co-efficient of Variation; RFYA: Recent Five Year Average; TYA: Twelve Year Average;
TYCAGR: Twelve Year Compound Annual Growth Rate.
Table 10: Fixed assets turnover ratios of FMCG companies
(in number of times)
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2010-11 | 13.39| 868 | 654 | 246 | 206 | 803 | 222 | 371 | 951 [255| 506 | 0.3 | 1438 | 2.63 | 6.72 | 5.87
2011-12 | 10.84| 832 | 6.29 | 298 | 2.60 | 936 | 221 | 388 |[10.73[ 235 | 571 | 0.18 | 1426 | 2.50 | 6.41 | 5.91
2012-13 9.68 | 827 | 6.86 | 3.89 | 2.83 | 10.29 | 2.35 3.60 7.09 | 2.48 6.59 020 | 1546 | 2.29 | 7.04 | 5.93
2013-14 9.81 | 5.13 | 7.26 | 446 | 3.26 | 10.22 | 2.32 3.15 742 | 2.88 6.07 023 | 1657 | 2.51 | 6.88 | 5.88
2014-15 | 1242 | 432 | 781 | 452 | 358 | 1049 | 224 | 282 | 9.68 | 261 | 6.71 | 028 | 1410 | 2.47 | 7.10 | 6.08
2015-16 | 11.11| 4.00 | 7.57 | 1.09 | 3.77 | 10.15 | 316 | 290 | 935 | 325 | 6.67 | 5.84 | 1427 | 5.19 | 17.75] 7.07
2016-17 9.99 | 355 | 526 | 1.19 | 3.85 | 816 | 3.01 | 304 |923 376 | 741 | 690 | 13.56 | 549 | 19.96| 6.96
2017-18 7.62 | 332 | 531 | 132 | 393 | 770 | 215 | 3.87 | 9.70 | 451 | 9.04 | 8.89 | 1340 | 7.00 | 23.70 | 7.43
2018-19 7.53 | 321 | 593 | 148 | 414 | 8.17 | 209 | 441 | 872|498 | 11.85 |11.04| 13.20 | 7.28 | 22.90| 7.79
2019-20 7.33 | 345 | 509 | 1.67 | 3.91 | 7.00 | 2.01 178 | 774 | 474 | 1313 [1237] 196 | 6.97 | 19.67 | 6.59
2020-21 8.17 | 400 | 548 [ 233 | 439 | 134 | 195 | 153 [ 928 | 454 | 16.14 |12.53| 234 | 492 | 19.59| 6.57
2021-22 6.99 | 470 | 535 | 225 | 474 | 148 | 238 | 159 [10.81) 497 | 18.79 |14.66| 2.62 | 651 |22.09( 7.33
CV(in%) [2195]41.26] 1561|5032 |21.57| 41.04 | 1593 | 31.67 |13.00|29.11 | 47.83 |93.83 | 4871 |44.01 | 49.19 | 37.67
RFYA 7.53 | 374 | 543 | 1.81 | 422 | 5.14 | 2.12 2.64 9.25 [ 475 | 13.79 |1190| 6.70 | 6.54 | 21.59| 7.14
TYA 9.57 | 5.08 | 623 | 247 | 359 | 770 | 234 | 302 | 9.1 | 3.63 | 943 | 610 | 1134 | 465 | 1498 | 6.62
TYCOSRO| 574 | -5.43 | -1.80 | 080 | 7.85 | -1426 | 064 | 742 | 117 | 625 | 12.66 |5355| -1433 | 8.57 | 1143 415

CV: Co-efficient of Variation; RFYA: Recent Five Year Average; TYA: Twelve Year Average;

TYCAGR: Twelve Year Compound Annual Growth Rate

4. To analysethe profitability with regard to sales position
ofthe FMCG companies

Profitability with regard to sales measures the earnings
generated by companies through their business operations. The
most common profitability ratios with respect to sales are gross
profit ratio (GPR), net profit ratio (NPR), operating profit ratio
(OPR) and operating cost ratio (OCR). To know the profitability
position with regard to sales, gross profit ratio (Table 20), net
profit ratio (Table 21), operating profit ratio (Table 22) and
operating cost ratio (Table 23) was calculated and results are
presented.

GPR measures the relationship between gross profit and sales
revenue. For the sample, GPR ranged between 23.92 and 85.02
per cent. Twelve years average ratio value was more than 50 per
cent for Colgate-Palmolive India Limited, Emami Limited, P & G
Hygiene and Health Care Limited, RadicoKhaitan Limited,
United Breweries Limited and United Spirits Limited. For the
industry, twelve year and five year average ratio values are 45.30

per centand 49.36 per centrespectively.

Dabur India Limited was more consistent with a CV of 3.14 per
centand with a minimum and maximum value of 34.74 per cent
and 39.50 per cent respectively followed by Jubilant Foodworks
Limited with a CV of 3.99 per cent, with a minimum and
maximum value of 40.13 per cent and 45.00 per cent
respectively. Whereas, United Spirits Limited was least
consistent with a CV of 40.71 per cent and with a minimum and
maximum value of 30.30 per cent and 80.64 per cent
respectively. While, Industry as a whole has shown a CV 0f 12.39
per cent with a minimum and maximum value of 38.34 per cent
and 50.79 per cent respectively.

A decreasing trend was observed with a greatest fall being
Dabur India Limited and Marico Limited with a CAGR of -1.16
per cent followed by Godrej Consumer Products Limited with a
CAGR of -0.88 per cent, ITC Limited with a CAGR of -0.72 per cent
which is a bad sign indicating a fall in the gross profit margin. An
increasing trend with the highest rise being United Spirits
Limited with 7.82 per cent followed by RadicoKhaitan Limited
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with 7.27 per cent, United Breweries Limited with 4.84 per cent,
Britannia Industries Limited with a CAGR of 1.05 per cent,
Colgate-Palmolive India Limited with a CAGR of 1.03 per cent,
Emami Limited with a CAGR of 0.70 per cent, Hindustan
Unilever Limited with a CAGR of 1.29 per cent, Jubilant
Foodworks Limited with a CAGR of 0.81 per cent, Tata Consumer
Products Limited with a CAGR of 0.78 per cent and industry as a
whole has shown a CAGR of 1.45 per cent is a good sign
indicating an improvement in overall profitability and
managerial efficiency of the company over the time.

NPR measures the relationship between net profit and sales
revenue of a firm. It indicates management's efficiency in
manufacturing, administrating and selling the products.For the
sample, net profit margin ranges between -59.92 per cent and
32.34 per cent. Twelve year average ratio values and five year
average ratio values are 8.81 per cent and 12.11 per cent by
Britannia Industries Limited, 16.55 per cent and 18.70 per cent
by Colgate-Palmolive India Limited, 16.55 per cent and 18.91
per cent by Dabur India Limited, 18.28 per cent and 17.11 per
cent by Emami Limited, 18.25 per cent and 22.40 per cent by
Godrej Consumer Products Limited, 14.52 per cent and 16.51
per cent by Hindustan Unilever Limited, 24.88 per cent and
27.39 per cent by ITC Limited, 7.61 per cent and 8.08 per cent by
Jubilant Foodworks Limited, 14.93 per cent and 16.59 per cent
by Marico Limited, 12.82 per cent and 14.89 per cent by Nestle
India Limited, 15.28 per cent and 15.38 per cent by P & G
Hygiene and Health Care Limited, 3.63 per cent and 2.27 per
cent by RadicoKhaitan Limited, 11.40 per cent and 11.52 per
cent by Tata Consumer Products Limited, 3.58 per centand 2.79
per cent by United Breweries Limited and -4.84 per cent and
2.12 per cent by United Spirits Limited respectively. For the
industry, twelve year and five year average ratio valuesare 12.15
per centand 13.78 per centrespectively.

P & G Hygiene and Health Care Limited was more consistent
with a CV of 12.11 per cent and with a minimum and maximum
value of 12.05 per cent and 18.24 per cent respectively followed
by Hindustan Unilever Limited with a CV of 14.11 per cent, with
aminimum and maximum value of 11.68 per centand 17.37 per
cent respectively. Whereas, United Spirits Limited was least
consistent with a CV of -393.95 per cent and with a minimum
and maximum value of -59.92 per cent and 6.05 per cent
respectively. While, Industry as a whole has shown a CV of -2.25
per cent and with a minimum and maximum value of 8.59 per
centand 14.47 per centrespectively.

A decreasing CAGR in NPR was observed with a highest fall of
11.44 per cent in RadicoKhaitan Limited followed by United
Spirits Limited (-7.71 %) and United Breweries Limited (-4.86
%) which is abad sign indicating a fall in the margin of net profit.
An increasing trend was observed with the highest rise being
Britannia Industries Limited with a CAGR of 12.02 per cent
followed by Emami Limited (4.18 %) and Hindustan Unilever
Limited (3.59 %). The rest of the companies had less than two
per centgrowth in NPR.

Operating profit ratio measures the per cent of operating profit
i.e., Earnings Before Interest and Tax (EBIT) to the sales revenue.
An increase in ratio is favourable indicating an increase in
operating profitability. A higher ratio is favourable indicating
higher operating profitability.

For the sample, OPR ranged between 8.71 per cent and 81.86
per cent. Twelve years' and five year average ratio values were
more than 40 per cent for ITC Limited, RadicoKhaitan Limited,
United Breweries Limited and United Spirits Limited
respectively. For the industry, twelve year and five year average

valuesare 32.70 and 38.00 per centrespectively.

Dabur India Limited was more consistent with a CV of 5.19 per
centand with a minimum and maximum value of 22.91 per cent
and 26.81 per centrespectively followed by Nestle India Limited
with a CV of 6.96 per cent and P & G Hygiene and Health Care
Limited with a CV of 7.49 per cent, with a minimum and
maximum value of 26.06 per cent, 34.56 per centand 31.52 per
cent, 43.15 per cent respectively. Whereas, RadicoKhaitan
Limited was least consistent with a CV of 45.86 per cent with a
minimum and maximum value of 25.52 per cent and 81.86 per
cent respectively. While, industry as a whole has shown a CV of
20.35 per cent and with a minimum and maximum value of
24.83 per centand 38.91 per centrespectively.

All the companies have shown an increasing trend in operating
profitratio with the highestrise being United Breweries Limited
(11.51 %) followed by RadicoKhaitan Limited (11.11 %) and the
least growth was registered by Tata Consumer Products Limited
(0.67 %).

Operating cost ratio measures the per cent of total operating
expenses to the sales revenue. For the sample, operating cost
ratio ranges between 18.14 and 91.29 per cent. Twelve year and
five year average ratio values are 78.17 per cent and 75.99 per
cent for Britannia Industries Limited, 66.36 per cent and 63.88
per cent for Colgate-Palmolive India Limited, 75.42 per cent and
74.98 per cent for Dabur India Limited, 74.46 per centand 76.31
per cent for Emami Limited, 69.52 per cent and 67.55 per cent
for Godrej Consumer Products Limited, 73.17 per cent and
69.82 per cent for Hindustan Unilever Limited, 56.53 per cent
and 58.41 per cent for ITC Limited, 81.10 per centand 75.16 per
cent for Jubilant Foodworks Limited, 77.60 per cent and 77.12
per cent for Marico Limited, 70.75 per cent and 69.13 per cent
for Nestle India Limited, 60.97 per cent and 60.12 per cent for P
& G Hygiene and Health Care Limited, 43.10 per centand 19.75
per cent for RadicoKhaitan Limited, 81.58 per cent and 81.01
per cent for Tata Consumer Products Limited, 55.35 per cent
and 36.62 per cent for United Breweries Limited, 45.37 per cent
and 24.12 per cent for United Spirits Limited respectively. For
the industry, twelve year and five year average ratio values are
67.30 per centand 62.00 per centrespectively.

Dabur India Limited was more consistent with a CV of 1.69 per
cent and with a minimum and maximum value of 73.19 per cent
and 77.09 per cent respectively followed by Tata Consumer
Products Limited with a CV of 2.53 per, Marico Limited with a CV
of 2.78 per cent, Nestle India Limited with a CV of 2.88 per cent
and cent and with a minimum and maximum value of 77.85 per
cent, 73.20 per cent, 68.48 per cent, and 83.79 per cent, 80.60
per cent, 73.94 per cent respectively. Whereas, RadicoKhaitan
Limited was least consistent with a CV of 60.53 per cent with a
minimum and maximum value of 18.14 per cent and 74.48 per
cent respectively. While, industry as a whole has shown a CV of
14.64 per cent, with a minimum and maximum value of 61.09
percentand 75.17 per centrespectively.

Most of the companies have shown a declining trend with the
highest fall being RadicoKhaitan Limited with a CAGR of -11.91
per cent followed by United Spirits Limited (-9.30 %). While,
Godrej Consumer Products Limited, Marico Limited, ITC limited
and Dabur India Limited registered a slight positive trend.

Thus, it can be inferred from the profitability based on sales that
the companies can further find cheaper suppliers and cost-
effective measures of production and supply chains to cut down
the costs to improve their profit margin and thereby their
profitability
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Table 11: Gross profit ratios of FMCG companies
(in per cent)
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2010-11 24.05 | 49.09 | 39.50 | 48.35 | 44.72 | 36.63 | 4855 | 4116 | 32.34 | 3581 | 50.89 | 39.05 | 24.10
2011-12 | 25.81 | 4855 | 3606 | 46.76 | 41.46 | 3537 | 48.65 | 41.66 | 31.79 | 37.18 | 4823 | 36.16 | 26.78 | 38.67 | 31.96 | 38.34
2012-13 | 27.68 | 48.15 | 3652 | 48.04 | 3949 | 36.52 | 4755 | 4175 | 36.02 | 37.35 | 46.68 | 37.87 | 2498 | 39.81 | 32.29 | 3871
2013-14 | 29.73 | 5044 | 37.09 | 5092 | 41.24 | 37.51 | 4855 | 4051 | 35.38 | 37.00 | 50,60 | 40.11 | 25,60 | 41.75 | 31.27 | 39.85
2014-15 | 3053 | 5191 | 3758 | 52.72 | 4237 | 38.18 | 48.03 | 4043 | 32.87 | 39.37 | 50.24 | 3584 | 25.27 | 41.04 | 30.30 | 39.78
2015-16 | 33.02 | 55.37 | 3655 | 53.55 | 46.32 | 4439 | 64.94 | 40.13 | 37.29 | 4192 | 5292 | 7295 | 27.58 | 68.36 | 7547 | 50.05
2016-17 | 3141 | 56.19 | 37.12 | 5596 | 48.79 | 4485 | 63.62 | 40.35 | 39.52 | 3956 | 53.70 | 75.38 | 2846 | 69.87 | 77.03 | 50.79
2017-18 | 29.11 | 53.75 | 36.86 | 54.41 | 47.37 | 4398 | 5292 | 4281 | 34.86 | 41.22 | 53.33 | 80.07 | 30.78 | 70.72 | 80.32 | 50.17
2018-19 | 30.33 | 53.18 | 35.77 | 5170 | 47.36 | 43.69 | 49.63 | 4450 | 32.27 | 3995 | 50.09 | 83.29 | 2898 | 70.50 | 80.50 | 49.45
201920 | 29.29 | 52.77 | 3615 | 51.94 | 47.23 | 4532 | 50.87 | 43.67 | 35.28 | 39.15 | 53.88 | B2.86 | 27.77 | 70.37 | 79.62 | 49.74
2020-21 30.77 | 55.71 | 3630 | 53.00 | 4430 | 43.73 | 47.00 | 4270 | 32.10 | 38.78 | 5895 | 85.02 | 23.92 | 71.09 | 80.64 | 49.60
202122 | 2698 | 54.94 | 34.74 | 52.23 | 40.58 | 42.18 | 44.85 | 45.00 | 2845 | 3594 | 5139 | 8450 | 26.25 | 69.44 | 79.72 | 47.81
CV(in%) | 870 | 548 | 314 [ 527 | 714 | 932 | 1249 | 399 | 868 | 5.10 6.09 3557 | 7.80 [ 2640 | 40.71 | 12.39

RFYA 29.29 | 54.07 | 3597 | 52.66 | 4537 | 43.78 | 49.06 | 43.74 | 32.59 | 39.01 | 53,53 | 83.15 | 27.54 [ 70.42 | 80.16 | 49.36
TYA 29.06 | 52.50 | 36.69 | 51.63 | 44.27 | 41.03 | 51.26 | 42.06 | 34.02 | 38.60 | 5174 | 62.76 | 26.71 | 57.74 | 59.50 | 4530

TYC:,SR(‘“ 105 | 103 | -116 | 070 | 088 | 129 | 072 | 081 | 116 | 004 | 009 | 727 | 078 | 484 | 782 | 145

CV: Co-efficient of Variation; RFYA: Recent Five Year Average; TYA: Twelve Year Average;
TYCAGR: Twelve Year Compound Annual Growth Rate.

Table 12: Net profit ratios of FMCG companies

(in per cent)
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2010-11 | 3.44 | 1761 | 1437 | 1892 | 17.05 | 11.68 | 23.24 | 1062 | 1342 | 12.80 | 1504 | 769 | 997 | 481 | 605 | 1245
2011-12 | 3.75 | 1658 | 12.33 | 1848 | 1559 | 12.17 | 24.50 | 1038 | 11.35 | 12.81 | 1397 | 557 | 1487 | 355 | 452 | 12.03

2012-13 416 | 1570 | 1359 | 19.90 | 1427 | 1471 | 2481 | 9.60 | 1259 | 1227 | 12.05 | 6.14 | 11.12 | 441 3.83 1194
2013-14 5.86 | 15.09 | 13.80 | 23.36 | 13.84 | 13.80 | 2643 | 7.30 | 15.67 | 12.02 | 1473 | 491 | 16.66 | 5.33 -59.92 8.59
2014-15 8.67 | 1404 | 14.04 | 23.23 | 1477 | 1401 | 2632 | 594 | 1165 | 6.89 | 1483 | 454 | 10.02 | 553 -2431 | 10.01
2015-16 9.59 | 1336 | 17.28 | 15.17 | 1480 | 1235 | 1796 | 442 | 1420 | 1057 | 1799 | 1.72 7.58 3.09 0.52 10.71
2016-17 9.72 | 1277 | 1859 | 14.79 | 16.66 | 13.02 | 1840 | 2.64 | 1731 | 12.02 | 17.89 | 1.64 9.01 2.24 0.67 11.16
2017-18 10.11 | 1556 | 19.11 | 13.09 | 18.67 | 1487 | 2532 | 693 | 1386 | 1423 | 1526 | 197 | 16.61 | 3.17 2.15 12.73
2018-19 10.71 | 17.38 | 20.15 | 12.27 | 30.90 | 15.79 | 27.22 | 9.14 | 1891 | 1591 | 1422 | 233 | 1198 | 398 2.31 14.21
2019-20 13.51 | 18.04 | 1855 | 12.10 | 21.55 | 17.37 | 32.34 | 7.09 | 17.20 | 15.60 | 1443 | 242 9.20 2.92 2.46 13.65
2020-21 1422 | 21.39 | 19.23 | 1840 | 1958 | 17.29 | 26.86 | 7.15 | 1745 | 1458 | 1824 | 261 8.66 1.11 1.14 13.86
2021-22 1199 | 21.14 | 1752 | 29.67 | 21.28 | 17.23 | 25.20 | 10.10 | 15,51 | 14.15 | 14.76 | 2.02 | 11.17 | 2.78 2.50 14.47
CV (in%) | 4230 | 16,60 | 1646 | 28.86 | 26.25 | 14.11 | 1545 | 32.65 | 1653 | 19.10 | 12.11 | 5642 | 2695 | 36.37 | -393.95 | -2.25

RFYA 12.11 | 1870 | 1891 | 17.11 | 2240 | 1651 | 27.39 | 8.08 | 1659 | 1489 | 1538 | 227 | 1152 | 2.79 212 13.78

TYA 8.81 16.55 | 16.55 | 18.28 | 18.25 | 14.52 | 24.88 | 7.61 1493 | 12.82 | 15.28 3.63 11.40 3.58 -4.84 12.15
TYCAGR 12.02 1.68 1.82 418 2.03 3.59 0.74 -0.45 1.33 0.92 -0.17 ) 1.03 -4.86 -7.71 0.31
(in %) 11.44

CV: Co-efficient of Variation; RFYA: Recent Five Year Average; TYA: Twelve Year Average;
TYCAGR: Twelve Year Compound Annual Growth Rate.

60. © 2023 AATCC Review. All Rights Reserved.



Shaik Mohammad Irfan et al, / AATCC Review (2023)

Table 13: Operating profit ratios of FMCG companies
(in per cent)
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2010-11 15.67 | 31.02 | 2481 | 21.75 | 30.71 | 19.57 | 38.81 | 17.66 | 21.39 | 2743 | 3641 |2561 | 16.32 | 18.85 | 28.63 | 2498
2011-12 1696 | 3044 | 23.11 | 22.81 | 27.75 | 20.69 | 39.73 | 1929 | 1949 | 27.54 | 3487 |[2552 | 1824 | 1929 | 26.73 | 2483

2012-13 18.13 | 29.83 | 2291 | 23.96 | 2391 | 21.49 | 38.77 | 17.95 | 2237 | 2743 | 3456 |27.78 | 16.77 | 19.11 | 27.52 | 24.83
2013-14 1993 | 28.14 | 23.13 | 30.31 | 2525 | 2229 | 4049 | 1481 | 2131 | 2690 | 40.11 | 30.70 | 16.81 | 20.36 | 24.37 | 25.66
2014-15 2032 | 30.09 | 2328 | 34.01 | 2599 | 2332 | 3991 | 1276 | 1940 | 26,06 | 3937 | 2844 | 16.59 | 18.79 | 22.04 | 25.36
2015-16 2572 | 3348 | 2582 | 27.07 | 3420 | 3131 | 5842 | 11.38 | 2361 | 3129 | 4121 | 7042 | 20.96 | 60.41 | 72.60 | 37.86
2016-17 25.17 | 40.06 | 26.81 | 28.19 | 3573 | 32.33 | 57.55 | 871 | 26.80 | 30.07 | 4248 | 73.00 | 20.38 | 62.14 | 7429 | 3891
2017-18 2307 | 36.03 | 2581 | 24.17 | 3323 | 29.71 | 4572 | 2520 | 23.88 | 3135 | 39.59 | 77.84 | 22.15 | 6347 | 7593 | 3848
2018-19 2372 | 3517 | 2540 | 22.02 | 3347 | 2930 | 41.71 | 27.67 | 22.11 | 30.80 | 36.59 | 80.18 | 20.39 | 63.84 | 7587 | 37.88
2019-20 23.82 | 33.65 | 25.14 | 2190 | 33.60 | 30.35 | 42.78 | 2497 | 2445 | 31.09 | 41.83 | 79.82 | 18.62 | 6341 | 75.37 | 38.05
2020-21 2628 | 3795 | 2436 | 24.90 | 32,13 | 3092 | 3934 | 2134 | 2337 | 3152 | 43.15 | 81.86 | 16.21 | 63.72 | 76.60 | 38.24

2021-22 23.16 | 37.78 | 24.39 | 2542 | 29.81 | 30.63 | 3839 | 25.04 | 2059 | 29.57 | 3822 | 81.57 | 17.57 | 6245 | 75.62 | 3735
CV(in%) | 1624 | 1132 | 5.19 | 14.75 | 12.86 | 18.12 | 1630 | 3248 | 9.63 | 6.96 749 [4586 | 11.21 | 50.21 | 46.62 | 20.35
RFYA 2401 | 3612 | 25.02 | 23.69 | 3245 | 30.18 | 41.59 | 2484 | 2288 | 3087 | 39.88 | 80.25 | 18.99 | 63.38 | 75.88 | 38.00
TYA 2183 | 33.64 | 2458 | 2554 | 3048 | 26.83 | 4347 | 1890 | 2240 | 2925 | 39.03 | 5690 | 1842 | 44.65 | 54.63 | 32.70

TYC:;SR(m 3.62 1.81 | -0.16 | 143 | -027 | 415 | -0.10 | 323 | 035 | 0.69 0.44 11.11 | 0.67 | 1151 | 923 3.13

CV: Co-efficient of Variation; RFYA: Recent Five Year Average; TYA: Twelve Year Average;
TYCAGR: Twelve Year Compound Annual Growth Rate.

Table 14: Operating cost ratios of FMCG companies

(in per cent)
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2010-11 | 8433 | 68.98 | 75.19 | 78.25 | 69.29 | 80.43 | 61.19 | 82.34 | 78.61 | 72.57 | 63.59 | 74.39 | 83.68 | 81.15 | 71.37 | 75.02
2011-12 | 83.04 | 6956 | 7689 | 77.19 | 72.25 | 79.31 | 60.27 | 80.71 | 80.51 | 72.46 | 65.13 | 74.48 | 81.76 | 80.71 | 73.27 | 75.17
2012-13 | 81.87 | 70.17 | 77.09 | 76.04 | 76.09 | 7851 | 61.23 | 82.05 | 77.63 | 72.57 | 65.44 |[72.22 ) 83.23 | 80.89 | 7248 | 75.17
2013-14 | 80.07 | 71.86 | 76.87 | 69.69 | 74.75 | 77.71 | 59.51 | 85.19 | 78.69 | 73.10 | 59.89 |[69.30 | 83.19 | 79.64 | 75.63 | 74.34
2014-15 | 79.68 | 6991 | 76.72 | 65.99 | 74.01 | 76.68 | 60.09 | 87.24 | 80.60 | 73.94 | 60.63 | 7156 | 8341 | 81.21 | 77.96 | 74.64
2015-16 | 74.28 | 66,52 | 74.18 | 7293 | 65.80 | 68.69 | 41.58 | 88.62 | 76.39 | 68.71 | 58.79 |[29.58 | 79.04 | 3959 | 27.40 | 62.14
2016-17 | 7483 | 59.94 | 73.19 | 71.81 | 64.27 | 67.67 | 4245 | 91.29 | 73.20 | 69.93 | 57.52 [27.00) 79.62 | 37.86 | 25.71 | 61.09
2017-18 | 7693 | 63.97 | 74.19 | 75.83 | 66.77 | 70.29 | 54.28 | 74.80 | 76.12 | 68.65 | 6041 |[22.16| 77.85 | 36.53 | 24.07 | 61.52
2018-19 | 76.28 | 64.83 | 74.60 | 77.98 | 66.53 | 70.70 | 58.29 | 72.33 | 77.89 | 69.20 | 6341 |[19.82 | 79.61 | 36.16 | 24.13 | 62.12
2019-20 | 76.18 | 66.35 | 74.86 | 78.10 | 66.40 | 69.65 | 57.22 | 75.03 | 75.55 | 68.91 | 58.17 | 20.18 | 81.38 | 36.59 | 24.63 | 61.95
2020-21 | 73.72 | 62.05 | 75.64 | 75.10 | 67.87 | 69.08 | 60.66 | 78.66 | 76.63 | 68.48 | 56.85 | 18.14 | 83.79 | 36.28 | 23.40 | 61.76
2021-22 | 76.84 | 62.22 | 75.61 | 74.58 | 70.19 | 69.37 | 61.61 | 7496 | 7941 | 7043 | 61.78 | 18.43 | 82.43 | 37.55 | 24.38 | 62.65
CV(in%) | 453 | 574 | 1.69 | 506 | 564 [ 6.64 | 1254 | 7.57 | 278 | 2.88 479 |[6053 | 253 | 4051 | 56.14 | 14.64

RFYA 75.99 | 63.88 | 74.98 | 76.31 | 67.55 | 69.82 | 58.41 | 75.16 | 77.12 | 69.13 | 60.12 | 19.75 | 81.01 | 36.62 | 2412 | 62.00

TYA 78.17 | 66.36 | 7542 | 74.46 | 69.52 | 73.17 | 56.53 | 81.10 | 77.60 | 70.75 | 60.97 | 43.10 | 81.58 | 55.35 | 45.37 | 67.30

TYCI:GR -0.84 | -093 | 0.05 | -044 | 012 | -133 | 006 | -0.85 | 0.09 | -0.27 | -0.26 . -0.14 | -6.77 | -9.30 | -2.18
(in %) 1191

CV: Co-efficient of Variation; RFYA: Recent Five Year Average; TYA: Twelve Year Average;
TYCAGR: Twelve Year Compound Annual Growth Rate.
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5. To analyse the profitability with regard to investment
position ofthe FMCG companies

Profitability with regard to investment indicates how well the
companies are utilising the capital in their day-to-day
operations to generate profits. The most commonly used
profitability ratios with regard to investment are return on
capital employed (ROCE), return on equity (ROE), earning per
share (EPS). ROCE indicates the profitability of a firm in relation
to capital employed in the business. It measures the efficiency
with which the company is managing the capital employed for
generating the profits. For computation of return on capital
employed (ROCE), operating profit (EBIT) was used rather than
net income to account for actual efficiency of capital employed
by netting off tax and interest differences across the firms. ROE
indicates the profitability of a firm in relation to own funds
employed in the business. [t measures the efficiency with which
the company uses the owners' funds for generating profits. The
EPS indicates the profitability of a company on per share basis.
To know the profitability position with regard to investment,
return on capital employed (Table 24), return on equity (Table
25), earning per share (Table 26) was calculated and results are
presented.

For the sample, ROCE ranges between -40.77 per centand 58.80
per cent. Twelve year average ratio value and five year average
ratio value are 28.88 per cent and 30.96 per cent for Britannia
Industries Limited, 45.30 per cent and 43.61 per cent for
Colgate-Palmolive India Limited, 25.38 per cent and 23.95 per
cent for Dabur India Limited, 24.43 per cent and 19.39 per cent
for Emami Limited, 19.62 per cent and 21.06 per cent for Godrej
Consumer Products Limited, 37.05 per cent and 33.98 per cent
for Hindustan Unilever Limited, 28.42 per cent and 25.81 per
cent for ITC Limited, 20.08 per cent and 18.07 per cent for
Jubilant Foodworks Limited, 25.92 per cent and 28.49 per cent
for Marico Limited, 30.63 per centand 36.75 per cent for Nestle
India Limited, 35.16 per cent and 42.64 per cent for P & G
Hygiene and Health Care Limited, 10.67 per cent and 12.98 per
cent for Radicokhaitan Limited, 10.28 per centand 9.57 per cent
for Tata Consumer Products Limited, 10.21 per cent and 10.68
per cent for United Breweries Limited, 4.33 per cent and 12.61
per cent for United Spirits Limited respectively. For the industry,
twelve year and five year average ratio values are 23.76 per cent
and 24.70 per centrespectively.

Dabur India Limited was more consistent with a CV of 8.17 per
cent with a minimum and maximum value of 22.29 per cent and
28.21 per cent respectively followed by ITC Limited with a CV of
9.34 per cent and with a minimum and maximum value of 24.05
per centand 32.28 per centrespectively. Whereas, United Spirits
Limited was least consistent with a CV of 374.27 per cent and
with a minimum and maximum value of -40.77 per cent and
15.49 per cent respectively. While, industry as a whole has
shown a CV of 47.00 per cent and with a minimum and
maximum value of 22.06 per cent and 26.68 per cent
respectively.

For the study period, ROCE has shown a declining trend with the
highest fall being Jubilant Foodworks Limited with a CAGR of -
5.73 per cent followed by Hindustan Unilever Limited (-4.70 %)
and United Breweries Limited (-2.15 %). However, other
companies have shown an increasing trend with the highestrise
being P & G Hygiene and Health Care Limited witha CAGR of 8.15
per cent.

Forthe sample, ROE ranges between -133.77 per centand

141.98 per cent. Twelve year average ratio values and five year
average ratio value are 39.36 per cent and 42.31 per cent for
Britannia Industries Limited, 72.68 per cent and 59.99 per cent
for Colgate-Palmolive India Limited, 31.02 per cent and 26.57
per cent for Dabur India Limited, 28.87 per cent and 22.86 per
cent for Emami Limited, 21.73 per cent and 23.65 per cent for
Godrej Consumer Products Limited, 78.82 per cent and 54.32
per cent for Hindustan Unilever Limited, 26.71 per cent and
22.72 per cent for ITC Limited, 22.41 per centand 20.77 per cent
for Jubilant Foodworks Limited, 30.13 per cent and 33.08 per
cent for Marico Limited, 63.30 per cent and 89.91 per cent for
Nestle India Limited, 45.15 per cent and 59.87 per cent for P & G
Hygiene and Health Care Limited, 11.01 per cent and 13.62 per
cent for RadicoKhaitan Limited, 9.41 per cent and 7.96 per cent
for Tata Consumer Products Limited, 11.66 per cent and 11.38
per cent for United Breweries Limited, -9.59 per cent and 17.04
per cent for United Spirits Limited respectively. For the industry,
twelve year and five year average ratio values are 32.18 per cent
and 33.74 per centrespectively.

Marico Limited was more consistent with a CV of 18.49 per cent
and with a minimum and maximum value of 21.55 per cent and
38.14 per cent respectively followed by Dabur India Limited
with a CV of 18.77 per cent and with a minimum and maximum
value of 24.05 per cent and 32.28 per cent respectively.
Whereas, United Spirits Limited was least consistent with a CV
of-533.49 per centand with a minimum and maximum value of -
133.77 per centand 22.43 per cent respectively. While, industry
asawhole has shown a CV of -4.64 per cent and with a minimum
and maximum value of 24.35 per cent and 38.29 per cent
respectively.

ROE for the sample FMCGs has reported a declining trend with
the highest fall being Hindustan Unilever Limited with a CAGR of
-13.28 per cent followed by Jubilant Foodworks Limited (-5.23
%). The P & G Hygiene and Health Care Limited registered the
highest CAGR of 10.86 per cent followed by United Spirits
Limited (6.88 %), which is a positive sign indicating an increase
in the netprofitafter tax available to the owner.

For the sample, the earnings per share (EPS) ranged between -
356.60 and 222.46. Only Nestle India Limited and P & G Hygiene
and Health Care Limited registered twelve years and five years
average EPS of more than Rs.100. For the industry, twelve year
and five year averages were Rs.28.46 and Rs.39.48 respectively.
ITC Limited was more consistent with a CV 0of 19.63 per cent and
with a minimum and maximum value of 6.49 per centand 12.33
per cent followed by Colgate-Palmolive India Limited with a CV
of 23.87 per cent and with a minimum and maximum value of
20.55 per centand 39.70 per cent respectively. Whereas, United
Spirits Limited wasleast consistent with a CV of -384.25 per cent
and with a minimum and maximum value of -356.60 per cent
and 29.47 per cent respectively. While, industry as a whole has
shown a CV of 8.85 per cent and with a minimum and maximum
value of 3.07 per centand 46.10 per centrespectively.

For the study period, EPS has shown an increasing trend for
most of the companies except Jubilant Foodworks Limited with
a CAGR of -4.66 per cent and United Spirits Limited with -8.88
per cent. The highest rise in EPS being Britannia Industries
Limited with a CAGR of 16.71 per cent followed by P & G Hygiene
and Health Care Limited (12.95 %).

Thus, it can be inferred from profitability based on investment
that companies can find consistent better investment avenues
which gives better returns with a greater profitability to the
capital invested.
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Table 15: Return on capital employed ratios of FMCG companies
(in per cent)
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2010-11 1591 | 50.44 | 25.26 | 26.21 | 23.66 | 28.90 | 28.85 | 30.26 | 24.09 | 31.65 | 20.14 | 9.85 10.86 | 10.33 | 23.01
2011-12 17.37 | 52.22 | 24.52 | 26.93 | 18.20 | 31.67 | 29.76 | 32.90 | 20.75 | 30.58 | 20.30 | 8.89 9.08 23.02
2012-13 22.04 | 50.74 | 27.45 | 33.23 | 15.86 | 43.28 | 31.66 | 30.16 | 18.49 | 27.15 | 2291 | 9.95 | 10.26 | 9.24 8.67 24.07
2013-14 29.78 | 48.74 | 28.21 | 36.15 | 16.75 | 38.96 | 32.28 | 21.53 | 23.79 | 30.73 | 30.88 | 9.49 | 1691 | 10.63 | -40.77 | 22.27
2014-15 35.67 | 44.91 | 26.69 | 36.64 | 17.56 | 45.51 | 31.80 | 15.73 | 23.15 | 1342 | 26.01 | 848 | 857 | 11.62 | -14.81 | 22.06
2015-16 37.11 | 41.70 | 27.53 | 17.43 | 19.56 | 42.82 | 28.95 | 12.67 | 27.65 | 24.03 | 29.62 794 | 870 | 8.07 9.31 22.87
2016-17 33.89 | 36.85 | 25.12 | 19.64 | 18.55 | 43.51 | 28.64 | 7.34 | 30.68 | 26.23 | 58.80 | 852 | 9.86 | 9.07 7.09 24.25
2017-18 31.26 | 38.34 | 24.00 | 16.26 | 20.24 | 42.60 | 26.35 | 19.98 | 23.93 | 31.42 | 4119 | 11.45| 15.07 | 13.87 | 12.82 | 24.59
2018-19 30.38 | 43.60 | 27.48 | 16.10 | 23.08 | 47.86 | 26.47 | 25.84 | 2537 | 39.07 | 3790 | 1440 | 1177 | 1691 | 1398 | 26.68
2019-20 27.21 | 40.44 | 23.41 | 1465 | 21.00 | 4692 | 25.73 | 16.39 | 31.29 | 37.68 | 32.81 | 1237 | 627 | 10.80 | 1549 | 24.16
2020-21 33.40 | 4691 | 22,55 | 25.44 | 21.03 | 15.52 | 24.05 | 12.36 | 29.74 | 37.58 | 53.65 | 13.97 | 643 3.26 7.80 23.58
2021-22 32.54 | 48.76 | 22.29 | 24.51 | 19.93 | 17.02 | 26.46 | 1581 | 32.10 | 3798 | 47.66 |12.71| 830 | 8.55 1294 | 24.50
CV(in%) | 2408 | 11.33 | 817 | 32.14 | 12.15 | 30.39 | 934 | 40.64 | 16.82 | 24.04 | 36.75 | 20.97 | 31.72 | 32.28 | 374.27 | 47.00

RFYA 3096 | 43.61 | 23.95 | 19.39 | 21.06 | 33.98 | 25.81 | 18.07 | 28.49 | 36.75 | 42.64 |1298 | 957 | 10.68 | 1261 | 24.70
TYA 28.88 | 45.30 | 25.38 | 24.43 | 19.62 | 37.05 | 28.42 | 20.08 | 25.92 | 30.63 | 35.16 | 10.67 | 10.28 | 10.21 4.33 23.76

TYC‘%G}R[‘“ 672 | 031 | -113 | -0.61 | -155 | -470 | -078 | -5.73 | 264 | 167 | 815 | 234 | -045 | -215 | 207 | 041
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CV: Co-efficient of Variation; RFYA: Recent Five Year Average; TYA: Twelve Year Average;
TYCAGR: Twelve Year Compound Annual Growth Rate.

Table 16: Return on equity ratios of FMCG companies

(in per cent)
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2010-11 | 3219 | 104.82 | 4281 | 33.31 | 2836 | 8671 | 31.26 | 37.56 | 36.11 | 7548 | 2512 |11.18| 878 | 11.38 | 7.55 | 38.18
2011-12 | 3591 | 102.55 | 3554 | 3683 | 19.15 | 7661 | 32.79 | 3527 | 2994 | 5938 | 2601 | 952 | 13.70 | 926 | 583 | 35.22

2012-13 36.62 | 101.46 | 37.75 | 41.65 | 18.50 | 141.98 | 33.28 | 30.98 | 21.55 | 47.16 2523 | 1061 | 11.16 | 1140 | 502 | 3829
2013-14 | 43.33 | 90.00 | 3533 | 42,88 | 18.68 | 118.02 | 33.45 | 22.32 | 29.25 | 41.76 30.11 9.12 | 17.37 | 13.23 13:;77 2741

2014-15 4213 | 71.64 | 30.31 | 3590 | 19.34 | 11585 | 31.26 | 17.70 | 23.27 | 19.99 28.17 8.16 | 821 | 14.03 10674 24.35

2015-16 | 37.86 | 56.37 | 30.29 | 21.30 | 19.10 | 65.89 | 22.39 | 13.37 | 27.23 | 3051 25.58 7.63 | 659 | 1388 | 7.11 | 25.67
2016-17 | 32.68 | 4533 | 27.29 | 20.22 | 19.38 | 69.18 | 22.50 | 7.89 | 28.82 | 35.82 82.25 7.77 | 7.29 | 9.83 8.77 | 28.34
2017-18 | 2930 | 44.17 | 2536 | 15.70 | 21.54 | 74.02 | 21.84 | 19.77 | 23.61 | 43.74 4650 |10.81 | 12.68 | 14.65 | 2243 | 2841
2018-19 27.78 | 53.61 | 31.86 | 14.79 | 35.63 | 78.81 | 21.51 | 24.39 | 32.36 | 102.58 | 46.11 | 1430 | 9.25 | 17.69 | 21.03 | 3545
2019-20 3472 | 5122 | 2559 | 16.04 | 23.01 | 83.90 | 23.64 | 23.29 | 34.87 | 103.12 3740 | 1496 | 483 | 1214 | 18.50 | 33.82
2020-21 53.02 | 8881 | 25.63 | 27.01 | 19.25 | 16.77 | 22.09 | 1561 | 36.44 | 102.90 | 91.25 | 1534 | 552 | 3.15 7.52 | 3535
2021-22 66.73 | 62.16 | 24.44 | 40.78 | 18.84 | 18.08 | 24.52 | 20.80 | 38.14 | 97.21 78.06 | 12.69 | 7.53 | 9.28 15.70 | 35.67

CV(in%) | 2798 | 3234 | 18.77 | 37.74 | 23.94 | 4656 | 19.22 | 39.07 | 18.49 | 49.55 54.70 | 25.12 | 39.18 | 31.22 53_,;49

RFYA 4231 | 5999 | 26,57 | 22.86 | 23.65 | 5432 | 22.72 | 20.77 | 33.08 | 8991 5987 [1362| 796 | 1138 [ 17.04 | 33.74
TYA 39.36 | 7268 | 31.02 | 28.87 | 21.73 | 7882 | 26.71 | 22.41 | 30.13 | 63.30 4515 [11.01] 941 | 11.66 | -9.59 | 32.18

"C‘;SR('“ 685 | -464 | -497 | 1.86 | -3.65 | -13.28 | -218 | 523 | 050 | 233 | 1086 | 116 | -1.39 | -1.84 | 688 | -097

CV: Co-efficient of Variation; RFYA: Recent Five Year Average; TYA: Twelve Year Average;
TYCAGR: Twelve Year Compound Annual Growth Rate.
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Table 17: Earnings per share ratios of FMCG companies

(in rupee)
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2010-11 1216 | 29.60 | 271 | 15.03 | 13.62 | 10.58 | 6.49 11.20 515 | 99.73 46.48 551 | 292 | 526 | 29.47 | 19.73
2011-12 15.63 | 3283 | 266 | 1697 | 18.58 | 1246 | 7.93 16.31 548 | 110.76 | 55.85 48 | 489 | 4.68 | 2621 | 2240
2012-13 19.57 | 3653 | 3.39 | 14.27 | 15.01 | 17.56 | 9.45 20.73 6.69 | 11587 | 62.61 582 | 418 | 641 | 2453 | 24.17
2013-14 30.87 | 39.70 | 3.86 | 17.55 | 16.60 | 17.88 | 11.09 | 19.25 8.95 | 122.87 | 93.04 536 | 7.23 | 843 3561 60 3.07
2014-15 5190 | 20.55 | 435 | 20.78 | 19.22 | 19.95 | 12.05 | 18.82 423 | 58.42 106.63 | 508 | 458 | 9.71 13; 62 14.78

2015-16 63.63 | 21.37 | 533 | 14.63 | 21.22 | 1912 | 7.74 16.23 5.37 | 103.86 | 13016 | 552 | 3.59 | 1127 | 839 | 29.16
2016-17 7031 | 21.23 | 5.67 | 1526 | 1245 | 20.75 | 8.43 10.21 6.55 | 127.07 | 13331 | 6.02 | 437 | 8.67 | 1169 | 30.80
2017-18 3948 | 2476 | 609 | 682 | 9.78 | 2420 | 9.22 15.64 558 | 166.67 | 11540 | 9.26 | 8.47 | 1490 | 7.73 | 30.93
2018-19 46,71 | 2851 | 716 | 672 | 1717 | 27.89 | 10.19 | 24.46 8.76 | 20416 | 12912 | 141 | 651 | 21.29 | 9.06 | 3745
2019-20 61.75 | 3002 | 662 | 637 | 11.54 | 31.13 | 12.33 | 20.87 7.79 | 21598 | 13342 |17.05| 568 | 16.16 | 9.70 | 39.09
2020-21 7312 | 3807 | 7.82 | 10.68 | 11.97 | 33.85 | 10.59 3.54 8.57 | 22246 | 200.79 | 2026 | 6.72 | 427 | 427 | 4380
2021-22 66.56 | 39.65 | 811 | 19.15 | 14.47 | 37.53 | 12.23 6.63 9.02 | 24794 | 177.37 |1887| 961 | 13.81 | 10.59 | 46.10

CV(in%) | 4810 | 23.87 | 36.11 | 36.18 | 23.01 | 36.79 | 19.63 | 40.83 | 24.98 | 40.00 40.36 | 61.27 | 3535 | 50.56 8.85

RFYA 57.52 | 3220 | 7.16 | 995 | 1299 | 3092 | 1091 | 14.23 794 | 21144 | 15122 1591 | 7.40 | 14.09 | 827 | 3948
TYA 4597 (3023 | 531 | 13.69 | 15.14 | 2274 | 9.81 15.32 6.85 | 149.65 | 11535 | 980 | 573 | 1041 | -29.13 | 28.46

TYC;?]R(]“ 1671 | 2.69 | 1048 | 223 | 055 | 1220 | 5.92 -4.66 5.23 8.63 1295 |11.84 | 1144 | 917 | -8.88 | 643

CV: Co-efficient of Variation; RFYA: Recent Five Year Average; TYA: Twelve Year Average;
TYCAGR: Twelve Year Compound Annual Growth Rate

5.To categoriseFast Moving Consumer Goods (FMCG)companies based on financial performance scores

Company wise, five year (2017-18 to 2021-22) and twelve year (2010-11 to 2021-22) average ratio values for each financial ratio is
used for obtaining a performance score as per the scale developed. The respective scores against each financial measurement
categories (liquidity, solvency, operating efficiency and profitability) were added and a cumulative overall performance scoreswere
obtained. Ranking of companies is done based on overall performance score and the same is shown in Table 18 for recent five year
(2017-18t02021-22) and Table 19 for twelve year (2010-11to 2021-22).

It could be observed from the Table 18 that P & G Hygiene and Health Care Limited is in the first position with respect to the overall
performance score of 62 followed by Nestle India Limited with 57 and Colgate-Palmolive India Limited with a performance score of
55. Other companies with a performance score of 50 and above were Hindustan Unilever Limited (52), RadicoKhaitan Limited (50)
and United Spirits Limited (50). The higher performance is contributed through higher liquidity, solvency and operating efficiency of
the firms. It is of interest to observe that P & G Hygiene and Health Care Limited obtained one first rank and 3 second rank out of five
indicators viz., Profitability, Operating efficiency and liquidity. Similarly, Nestle India Limited got one first rank (Solvency) and two
second ranks (Liquidity, Profitability with regard to investment). The performance of other indicators were also with 6th rank, thus
pushing up the scores. In case of other companies, the scores extended upto 12th rank, thus pulling down the overall performance.

Thus, itcan be said that good performance in all the categories would contribute to overall performance.
P & G Hygiene and Health Care Limited has maintained its position in long term performance ranking (2010-11 to 2021-22) also with

an overall score of 60 points. Colgate-Palmolive India Limited is in the 2nd position. While, Nestle India Limited is pulled down to 3rd
position. It can be observed that there is an improvement in the performance for some companies like United Spirits Limited in the
recent past as compared to long term performance. United Breweries Limited, Tata Consumer Products Limited have maintained
their positions in both the periods.

Table 18: Categorisation of FMCG companies based on financial performance scores (2017-18 to 2021-22)

64. © 2023 AATCC Review. All Rights Reserved.



Shaik Mohammad Irfan et al, / AATCC Review (2023)

Performanece score
sl Profitability [ Profitability
No. Company name Liquidity Solvency Operating with regard |with regard to| Overall
efMiclency to sales investment
1 |P & G Hygiene and Health Care Limited
2 |Nestle India Limited
3 |Colgate-palmolive India Limited 55 (I11)
4 |Hindustan Unilever Limited 52 (1V)
5 |RadicoKhaitan Limited
6 |United Spirits Limited
7 |Britannia Industries Limited
8 |ITC Limited
9 |United Breweries Limited
10 |Jubilant Foodworks Limited
11 |Marico Limited
12 |Dabur India Limited
13 |Godrej Consumer Products Limited
14 |Emami Limited 41 (XII)
15 |Tata Consumer Products Limited 37 (XIII)
I - ! Rank; B - I Rank; | |- 11 Rank; - IV Rank; |""]- VRank; [ - VIRank;
[ - viI Rank; I - Vil Rank; B - ixRank; [ - X Rank; = - X1 Rank; || - XII Rank;
- XIII Rank.
Table 19: Categorisation of FMCG companies based on financial performance scores (2010-11 to 2021-22)
Performance score
SL Profitability Profitability
No. Company name Liquidity | Solvency Operating with regard with regard Overall
efficiency to
to sales
investment
1 | P & G Hygiene and Health Care Limited 10 9
2 | Colgate-palmolive India Limited 9 8
3 | Nestle India Limited 6 54 (III)
4 | RadicoKhaitan Limited 10 8 52 (IV)
5 | Britannia Industries Limited 11 50 (V)
6 | Hindustan Unilever Limited 9 g 8 12 12 50 (V)
7 [ ITC Limited 50 (V)
8 | Emami Limited 8 6 14
9 | United Breweries Limited 8 6
10 | Dabur India Limited 8 8 12
11 | Jubilant Foodworks Limited 10 9
12 | Marico Limited 8 8
13 | United Spirits Limited
14 | Godrej Consumer Products Limited 15
15 | Tata Consumer Products Limited 8
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- IIl Rank;

- - IX Rank.

- - I Rank;
|:|- VII Rank;

B - 1Rank;
B - vinn Rank;

|:| - VRank;

- IV Rank;

- - VIRank;

Only a few nifty FMCG companies' overall financial performance scores are same. Thus, overall financial performance scores of most
of the nifty FMCG companies were different, the null hypothesis that the overall financial performance scores of all the nifty FMCG

companies are the same isrejected.

CONCLUSION
* P &GHygiene and Health Care Limited is in the first position
with respectto the overall performance score.

» Financial ratios are the best tool for finding the bottle-necks
in different categories such that appropriate corrective
measures can be taken for better performance.

« [tisimportant to consider overall performance indicators to
evaluate FMCG entities for investment decisions.

» With the increase in working population and increased
awareness for healthy food, the purchasing power also
increased for healthy and ready to eat food. So, there is ahuge
scope for FMCG industry to grab the opportunities in both
rural and urban India.

FUTURE SCOPE OF THE STUDY

Financial performance studies can be extended to valuation
studies wherein assets can be valued by discounted free-cash
flows with sensitivity analysis for incorporating all possible
rates.
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